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id you know that in June, Presi-
dent Obama ordered the Environ-
mental Protection Agency (EPA) 

to develop an aggressive plan for reduc-
ing carbon pollution from power plants?
 What every DEMCO member 
should know is that this plan – however 
well intentioned - will undoubtedly in-
crease electricity costs for every Ameri-
can. I believe this is a burden we can 
least afford when our economy is just 
now starting to gain a more solid foot-
ing since the recession began in 2008.
 Electric cooperatives across the 
country, including DEMCO, rely on a 
diverse mix of power generation to keep 
our service reliable and our rates afford-
able for families and businesses. These 
new regulations target coal-fired power 
plants, which account for the majority 
of the electricity used by electric coop-
erative members in Louisiana. 
 Because coal also happens to be 
the least expensive option for generat-
ing electricity on a large scale, many 
communities throughout Louisiana, and 
the rest of the country, depend on clean 
coal-based generation to be able to pur-
chase affordable power needed to ener-
gize their homes, farms and businesses. 
 Along with many other industry 
observers, I believe that using the Clean 
Air Act to reduce carbon dioxide emis-
sions from power plants will dispropor-
tionately burden these communities at 
the same time rural people are reeling 
from the sluggish economy.
 In fact, one of the law’s principle 
authors, Rep. John Dingell (D-MI), fa-
mously stated that using the Clean Air 
Act as a tool to control greenhouse gas 
emission from stationary sources such 
as power plants – something the law 

was never intended to do - would result 
in a “glorious mess.”
 It’s an inconvenient fact that pres-
ently there is no affordable technology 
available to achieve this goal, and in 
Louisiana that means converting coal 
boilers to gas plants which would re-
sult in a negative impact on our state’s 
economy. Electric cooperatives believe 
our investment in energy efficiency, re-
newable energy and new technology is 
a better idea. In fact, major power sup-
pliers, have already invested millions of 

dollars in power generation facilities to 
comply with previous federal mandates 
and those costs are already being passed 
on to ratepayers.
 This is why we are joining a na-
tional campaign called “Powering the 
American Spirit,” which is an effort to 
encourage as many electric co-op mem-
bers across the country as possible to 
sign up for updates as these new regula-
tions are unveiled and their impact on 
consumer electric bills becomes known.
 It should be noted here that DEM-
CO is a power distributor. We do not 
generate power and have no special 
stake in any particular power resource. 
Our only interest in joining this cam-
paign is to protect our members from 
the real burden of skyrocketing rates, 
even as we take appropriate and reason-
able measures to protect our environ-

ment for us, for our children and grand-
children.
 If you wish to know more about this 
issue and join the cause to keep rates 
affordable, please visit www.action.
coop. An online video on the site gives 
more details on why this issue is caus-
ing so much concern among the nation’s 
member-owned electric cooperatives.
 Affordable electricity is essential 
to every American, and every small 
business. We need your help to encour-
age common-sense solutions and to 
make sure your voice is heard over the 
months ahead to make a difference.
 Finally, as we consider reasonable 
ways to protect our air and water, I 
would like to draw special attention to 
the subject of this month’s cover fea-
ture. Warren Coco is the inventor and 
manufacturer of the Go-Devil outboard 
motor. He is an avid outdoorsman and 
a long-time DEMCO member whose 
business employs about 30 workers.
 Mr. Coco is a fitting example of a 
DEMCO member who has an abound-
ing passion for Louisiana’s great out-
doors but also faces the reality of run-
ning a business and realizing that soar-
ing power rates would make it hard for 
him to continue the operation he began 
in 1977.
 As we celebrate Labor Day in Sep-
tember, I salute Mr. Coco and all other 
small business owners who work hard 
every day to provide for their families 
and keep our local, state and national 
economy humming. Rest assured that 
we at DEMCO will do our best to en-
sure the power you depend on remains 
reasonably priced and is available when 
and how you need it.
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DemcO joins campaign to reveal 
true costs of climate plan

manager’s report
By John Vranic 
DeMCo	Ceo	and	general	Manager

If you wish to know more 
about this issue and join 
the cause to keep rates 
affordable, please visit 

www.action.coop.

At	right,	local	officials	
participate	in	a	ground-
beaking	ceremony	for	the	new	
livingston	Parish	Courthouse.	
Construction	on	the	$20.4	
million	project	began	earlier	
this	year	and	is	slated	for	
completion	in	late	July	2014.	
The	new	courthouse	will	
be	served	by	DeMCo	and	
will	be	located	at	the	end	
of	government	Boulevard,	
between	la.	63	and	Charley	
Watts	Road	in	the	town	of	
livingston.

livingston to construct new courthouse
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Net metering can disrupt power delivery system balance
DEMCO works with LPSC to set rules fair to all members

 For many years now lawmakers and 
regulators at both the state and federal 
levels have worked with the electric 
power industry to establish rules for net 
metering.
 Net metering is the term applied to 
the method electric utilities use to mea-
sure and value the output of customer-
owned power generation, such as residen-
tial solar panels and wind turbines. 
 The specialized meter installed by the 
utility that tracks the customer’s use of 
power rolls forward when the customer 
is drawing power from the grid and rolls 
backwards during those times when the 
customer exports power back to the grid. 
At monthly intervals the net consumption 
is calculated. If the consumer uses more 
energy than they have generated, they 
pay only for the net energy they have 
imported from the system, plus any fixed 
monthly maintenance and “demand” 
charges, if applicable.
 In the event a consumer gener-
ates more power than they have used 
in their home or business, the rules for 
compensation vary from state to state. 
Some states prohibit any payments to 
consumers for net exports. Some require 
net credits to be rolled over to the next 
month, others such as Louisiana require 
utilities to pay consumers the retail rate 
including “avoided costs,” or the cost 
the utility would have incurred had it 
obtained the power from another source.
 Over the past several years, in an 
effort to kick-start distributed generation 
and boost the renewable power industry, 
a system of very attractive tax credits and 
rebates have been developed by state and 
federal governing bodies. In Louisiana, 
lawmakers enacted one of the most gen-
erous refund programs in the region - up 
to 50 percent of the first $25,000 spent 
- causing a sharp increase in solar panel 
installation activity in the state.
 While the incentive program was 
effective at building interest in renew-
able power, state government figures 
show solar energy tax incentives have far 
exceeded original cost projections. When 
first approved by lawmakers five years 
ago, incentives were not expected to cost 
taxpayers more than $500,000 a year in 
lost revenue. However, the real price tag 
amounted to nearly $39 million through 
2011. Consequently, the legislature 
passed a law last summer that will phase 
out the rebate program by 2017.
 Meanwhile, concerned that the intro-
duction of renewable power to the grid 
would shift the cost of maintaining the 
state’s electrical infrastructure to those 
without renewable power generation 
capabilities, the Louisiana Public Service 
Commission (LPSC) voted to place a cap 
on the amount of distributed generation 
allowed to flow into a utility’s system set 
at 0.5 percent of the utility’s LPSC-juris-
dictional retail peak load. Comparatively, 
Utah and Georgia limit net metering to 
0.1 and 0.2 percent of the utility’s retail 
peak load, respectively. Currently, there 

are 137 solar installations equipped with 
net meters across the DEMCO service 
area. These 137 installations equates to a 
net loss of $85,000 to $120,000 annually.  
As we accept additional solar installa-
tions on the system and start approaching 
0.5 percent threshold, as established by 
the LPSC, the level of subsidization will 
also increase.  At the 0.5 percent thresh-
old the solar installations will be subsi-
dized at the loss of $222,000 to $300,000 
annually, which will have to be recovered 
from our members.
 The 0.5 percent limit, as imposed 
by the LPSC, applies only to DEMCO’s 
solar installations where members will 
be refunded at the retail level. Any addi-
tional installations past the 0.5 percent 
threshold will not be credited at the retail 
rate and will not be metered by the net-
metering devices. This does not prevent 
members from installing solar devices 

on their homes or businesses as long as 
they are aware of the existing policies.  
DEMCO members will continue to subsi-
dize additional installations, however, at 
the reduced rate (see chart above).
 According to DEMCO CEO and 
General Manager John Vranic, the rules 
set in place by lawmakers and regulators 
serve the purpose of protecting the major-
ity of ratepayers who do not own power 
generation resources, who don’t have 
the means to pay the upfront installation 
costs and who should not have to shoul-
der the financial burdens distributed.
 Vranic, who has an extensive 
background in electrical engineering, 
explained that DEMCO’s power distribu-
tion system operates in a fine balancing 
act required to make sure supply meets 
demand continuously and that DEMCO 
fulfills its obligation to provide reli-
able power at the lowest cost for all its 
members. Distributed generation, he 
said, threatens to disrupt that fine-tuned 
balance and adds to the costs of ensuring 
the system functions in the most cost-
effective manner possible.

 “The power that solar customers 
in Louisiana flow back into the grid is 
basically low-value power because it’s 
intermittent and can’t be scheduled or 
dispatched reliably to meet our system 
requirements,” he said. “Our system 
peak does not coincide with those times 
in the day solar panels may be pushing 
power back onto the grid. Our peaks 
occur closer to dawn and dusk when solar 
panels are basically useless to the co-op. 
When solar users go off the grid during 
sunny days and back on during a series of 
cloudy days, it causes disruption.”
 Vranic further explained that net 
meters allow customers to under-pay the 
fixed costs they impose on the system. 
DEMCO has to install sufficient facili-
ties to meet the peak requirement of the 
consumer and recover the costs of those 
facilities through a kWh charge spread 
out equally among all ratepayers. When 

the net meter rolls backwards, it under-
states the total energy used by the con-
sumer, and thus understates the consum-
er’s impact on fixed costs of maintaining 
the system for the benefit of all consum-
ers, such as line and pole repairs, system 

upgrades, right-of-way maintenance, 
office facilities, payroll, taxes, insurance, 
vehicle fleet maintenance, storm recov-
ery, safety training and much more.
 Vranic explained that just as every 
DEMCO consumer benefits from the 
economies of scale when more ratepayers 
hook up to DEMCO’s power distribution 
system, every DEMCO member bears 
the burden when private residents use 
DEMCO as a part-time power supplier. 
As a member-owned not-for-profit elec-
tric cooperative, DEMCO’s only recourse 
for recovering insufficient revenue is to 
increase rates, Vranic said.
 “In order to have reliable power to 
run your home or business, a generation 
facility has to be producing power 24 
hours a day, and the indisputable fact is 
that this is most dependably done through 
coal, natural gas and nuclear resources,” 
Vranic said. “Part of what consumers 
pay for each month is that highly-prized 
convenience of having power on demand, 
to keep those generators running day and 
night so that the power is there for them 
to use anytime they need it. Those who 
are on the grid only part of the time are 
shifting that cost to everyone else.”
 Vranic said he believes the solar 
industry has received a significant boost 
at the expense of taxpayers, but it’s time 
the industry goes out on its own.
 “There is a demand for renewable 
power by those who want to be responsi-
ble for buying and maintaining their own 
intermittent power generation system, 
and everybody wants a clean environ-
ment, but I think it’s gotten to the point 
that we can no longer continue to subsi-
dize this industry,” he said. “Everybody 
should be free to chart their own course 
and make their own choices, but it’s not 
fair that others should have to pay for 
those choices.”
      Editor’s Note: In the next edition 
of Along These Lines, we will further 
explore the issue of net metering and 
explain in greater detail why the expense 
goes up and not down when distributed 
generation is added to DEMCO’s power 
delivery system.

This graph, presented to the LPSC, indicates the additional annual expense 
of each DEMCO member as solar installations increase. Best Case and Worst 
Case refer to the ideal solar installation as compared to typical ones. Orienta-
tion and exposure of the solar panels to the sun will determine the amount of 
energy produced.
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 Lots of laughter figures into the story 
of how the Go-Devil Manufacturing 
Company got started back in the 1970s.
 Warren Coco, a 22-year-old outdoors 
enthusiast at the time, laughed when his 
friend showed him a strange type of boat 
engine designed to navigate through the 
shallow mud swamps and grasslands of 
south Louisiana. 
 The home-made engine was thrown 
together Frankenstein-style with a Briggs 
and Stratton cast-iron engine, a universal 
joint, a long drive shaft with a rubber 
hose for a bearing and a bronze prop 
mounted on an old Evinrude transom 
bracket. 
 The unorthodox motor appeared to be 
patterned after the types of engines used 
in the Vietnamese Mekong Delta region.
 Coco chuckled and exclaimed to his 
friend, “That’ll never work!”
 But he couldn’t get the odd-looking 
engine out of his mind. He imagined how 
useful it would be for Louisiana sports-
men to have a kind of engine perfectly 
designed to course through the swamps 
without becoming bogged down by 
sunken logs, sediment, duckweed and 
other impediments.
 Before long, Coco built a prototype of his own with 
a 10-horsepower Kohler engine, and after lots of field 
testing he discovered the newfangled motor served its 
intended purpose like a charm. 
 Now, it was his friend’s turn to laugh at Coco’s 
creation. The laughter began when he made the intro-
duction and grew louder when Coco announced he was 
quitting his $5-an-hour job and setting up a manufactur-
ing facility to begin producing the Go-Devil boat motor 
full time. Coco has gotten the 
last laugh by overseeing a suc-
cessful company that today em-
ploys over 30 full-time workers 
with over 50,000 square feet of 
high-tech facilities and produc-
es up to 1,000 engines a year.
 The name “Go-Devil” was 
chosen because the new motor 
would “go like the devil,” ac-
cording to Coco. But the name 
may as well apply to Coco 
himself, a man whose motor 
always seems to be churning at 
full throttle.
 Whether it’s managing and 
building his business, spending 
time with his family, working 
at his hunting camp, fishing for 
bass or perch, spinning yarns 
about his outdoor adventures or traipsing across the 
marsh in pursuit of ducks, Coco never stops.
 “I just like being active. I like to do a lot of different 
things and I like to do them the best I can. It aggravates 
me to have to do something twice. I try to do it right the 
first time,” Coco said. 
 That doesn’t mean there hasn’t been a lot of trial-

and-error in developing the Go-Devil product line into a 
thriving enterprise. (Acct. No. 80030408-001)
 Take a walk through the company’s manufacturing 
facility and at nearly every station along the assem-
bly process you’ll find a piece of equipment specially 
designed to produce Go-Devil motors, which Coco calls 
“the four-wheel drive of marine engines.”
 While Coco describes himself as someone who 
never really cared for school work when he was a 
youngster, he also admits to having an engineer’s mind 
and a love of working with his hands. Consequently, he 

has been involved in designing and creating most of the 
machinery involved in the production operation.
 “This is a unique product and it takes some unique 
tools to build it in a manner where it’ll perform well 
and perform well for an extended period of time,” Coco 
said. “We have a very loyal customer base. They believe 
in our product because they’ve used it out in the field 

with a great deal of success. They know we build de-
pendable products that are made to last and they know 
we stand behind every unit that comes out of this shop.”
 Coco admits to flying by the seat of his overalls 
from time to time, but he believes in maintaining certain 
standards. One of those standards is reciprocating the 
loyalty he receives from his employees.
 He is proud to show a visitor “about the only air-
conditioned welding shop that I know of.” Explaining 
how hot a welder’s job can be, especially during a Loui-
siana summer, Coco said he went through great lengths 

to build a shop that was 
both safe and climate-
controlled.
 In other parts of the 
sprawling Go-Devil 
manufacturing facility 
in south Baton Rouge, 
large fans are placed 
at every station as the 
workers go about the 
task of building motors 
for a growing list of 
customers which ac-
cording to Coco covers 
every state and prov-
ince in North America.
 Like its owner, the 
company keeps moving 
forward by expanding 
its line of products, 

which also includes hunting boats, fishing boats, duck 
boats, pirogues, floating blinds and a variety of engines 
for various applications in Louisiana waterways.
 “If you’re not moving ahead, you’re moving back-
ward,” Coco said. “Every day is a new adventure and 
it’s a new opportunity to figure out a better way to en-
hance the experiences of those who love the outdoors.”

go-Devil sets the standard for outdoor equipment
Local company 
ships products 
to outdoorsmen 
across the globe

At right, Go-Devil Manufacturing 
owner and founder Warren Coco 
(right) explains the production pro-
cess to DEMCO Manager of Member 
and Public Relations David Latona. 

Go-Devil Manufacturing employs more than 30 workers out of two primary production facilities and 
has become a leader in innovative, specialized outdoor equipment.
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DemcO offers online
storm information

	 DeMCo’s	website	offers	a	wealth	of	information	for	all	DeMCo	members	
during	and	after	hurricanes	or	violent	storms.	
	 DeMCo	can	and	will	update	in	a	real-time	format	all	outage	information	
throughout	its	power	delivery	system	that	spans	seven	parishes,	including	
press	releases	and	any	additional	information	that	may	be	helpful	to	our	
members.	(Acct.	no.	4820401-001)	
	 simply	log	on	to	www.demco.org	for	all	your	hurricane	information.

DemcO visits Scouts
	 DeMCo	provided	an	electric	safety	program	at	the	initial	meeting	of	Pack	
490	in	August.	Pictured	left	to	right	(standing)	are	DeMCo	safety	Coordina-
tor	Jacob	overhultz,	DeMCo	lineman	Cody	glascock,	DeMCo	lineman	
Mark	Phillips,	DeMCo	safety	Manager	Rickey	Cummings	and	Pack	490	Cub	
Master	Brian	Ricketts.	The	scouts	learned	about	the	many	safety	measures	a	
DeMCo	crewman	must	take	in	order	to	reduce	the	likelihood	of	an	accident.

	 in	August,	DeMCo	made	an	upgrade	to	an	
already	useful	tool.	The	locally	owned	electric	
cooperative’s	webpage,	www.demco.org,	has	
an	informational	tool	where	members	can	track	
progress	in	the	event	of	an	outage.		located	
on	DeMCo’s	homepage	is	a	large	icon	entitled	
“View	outages.”
	 The	existing	tool	has	been	upgraded	to	
include	a	layer	that	shows	each	individual	con-
ductor	(or	power	line)	and	an	indicating	color	
showing	each	line’s	status.	if	the	line	is	distrib-
uting	power	it	will	show	as	green	on	the	page	
and	when	it	is	without	power	the	page	will	show	
it	as	red.		
	 The	page	can	zoom	down	to	an	individual	
street	level	making	for	detailed	information	that	
pique	members’	interests.	other	information	
shows	the	total	members	on	DeMCo’s	system.	
A	drop-down	menu	allows	members	to	view	
statistics	sectionalized	by	either	the	seven	par-
ishes	served	by	the	cooperative	or	by	zip	code.
	 Members	should	note	this	new	system	is	
not	compatible	with	outdated	browsers	such	
as	internet	explorer	8	or	older.	however,	a	
simple	and	free	download	of	Firefox	or	google	
Chrome	can	allow	the	member	to	view	the	new	
page	successfully.

DemcO introduces new system software
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 Wise landscaping can do more than 
just create an attractive yard. It can also 
lower your utility bills, summer and win-
ter, and improve your family’s comfort 
year-round. Trees, being one of the key 
components of any residential landscap-
ing design, can have the greatest affect 
on your utility bills.
 For one, the evaporation of moisture 
from the leaves on trees actually cools 
the air temperature around your home, 
akin to how perspiration cools your skin.
By taking advantage of passive solar 
heating during winter, with the proper 
placement and selection of trees, you can 
use less electricity to heat your home. 
 The primary goal of efficient land-
scaping with trees is to shade your home 
during summer, yet allow the sun to pass 
through during winter. Additional goals 
are, depending upon your climate, to al-
low cool evening breezes to flow around 
your house or to provide moisture for 
evaporative cooling of the air near your 
house.
 Before you start, check with a local 
landscaper to determine your tempera-
ture zone, which refers to the minimum 
winter temperature range. For warm 
climates in Zone 10, the range is 30 
degrees to 40 degrees Fahrenheit. For 
cold climates in Zone 1, the range is -30 
degrees to -40 degrees F. If you select 

species of trees that thrive in a climate 
more than one or two zones outside your 
range, they may not do well and may 
require excessive care.
 In an average temperate climate, a 
typical efficient tree landscaping plan 
has deciduous trees to the south, south-
east, and southwest. The leaves block the 
sun during summer, but when the leaves 
fall during winter, the sun shines through 
to heat your home. Leave a small gap to 
the southwest to allow cooler evening 
breezes to flow through.
 Plant dense evergreens along the 
north, northeast, and northwest sides, 
which block the cold winter winds. With 
shorter days and the sun lower in the 
sky during winter, not much solar heat 
comes from these directions. 
 In hot, humid climates, shading dur-
ing summer is most important. Taller 
trees should be planted closer to your 
home to block the sun, which is higher 
in the sky. Leaving a gap for breezes is 
not as important. 
 There are alternatives to grass, such 
as ground cover plants and gravel. Both 
have their advantages and disadvantages 
for landscaping a house. The benefits of 
either depend on your climate, house, 
and yard. Even in the same neighbor-
hood, what is good for one house may 
not be efficient for another.

 Low-
growing ground 
cover near 
your house can 
help to keep 
it cool during 
summer. The 
leaves block 
the sun’s heat 
from absorbing 
into the ground, 
and they give 
off moisture for 
natural cooling. 
Ground cover 
has a lesser 
impact on ef-
ficiency during 
winter.
 The cooling effect from ground 
cover is most effective in drier climates 
because there is more evaporation. In 
hot, humid climates, the additional 
moisture from plants near the house will 
further increase the relative humidity 
level. This is more of a problem if you 
rely on natural ventilation than when air-
conditioning with the windows closed.
 Landscaping with gravel eliminates 
the need to water grass, but it can in-
crease the air temperature around your 
house, particularly in the evening. The 
thermal mass of the gravel stores the 

afternoon sun’s heat, which helps in the 
winter. If you use gravel, make sure it’s 
shaded by deciduous trees during the 
summer. 
 A good location for ground cover is 
between an asphalt or cement driveway 
or walkway and the sunny side of your 
house. 
 Not only does the driveway get hot 
and hold the heat, but it re-radiates the 
heat up to your house. Planting taller 
ground cover between the driveway and 
your house walls can block some of this 
heat.

landscape your home for looks and efficiency

DemcO mobile app allows 
easy access to account
	 DeMCo’s	mobile	app	allows	
users	to	securely	access	their	
account	so	members	can	easily	
manage	their	account	details,	
view	a	bill	and	account	balance,	
make	payments	and	find	pay-
ment	locations,	report	power	
outages,	and	more.		
	 Users	can	also	set	up	
alerts	and	reminders	regarding	
their	DeMCo	account.	nearly	
everything	that	can	be	done	
from	the	DeMCo	web	portal	
can	now	be	handled	instantly	
whether	you’re	at	home,	at	
work,	or	on	the	go.	
	 “Advancements	in	tech-
nology	that	promote	efficien-
cy	and	convenience	for	our	
members	are	just	one	way	
we	are	striving	to	bring	our	
members	safe,	reliable	and	
affordable	electricity,”	states	
John	Vranic	DeMCo	Ceo	
and	general	Manager.
	 The	app	is	available	to	
be	installed	on	the	iPhone	
or	iPad	through	the	Apple	
App	store,	or	the	Android	
phone	or	tablet	through	the	Android	Market.		
	 login	to	the	app	requires	the	account	holder’s	member	number	and	
password.	once	this	information	is	entered,	members	can	manage	all	of	
their	DeMCo	accounts.	Download	the	app	today	and	take	DeMCo	with	you	
wherever	you	go.	(Acct.	no.	3174102-001)

Like homes and other businesses, farms of all types can 
lower their electricity bills by turning off or reducing use of
lights and small equipment in outbuildings. Timers and 
sensors can help, too. Regular cleaning, maintenance, and 
seasonal tune-ups help keep larger equipment running at 
top efficiency.
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www.muellerinc.com • 877-2-MUELLER

PRotEct things 
that MattER
a Mueller metal roof is a smart addition to your home for 

many reasons, such as weather resistance. Mueller roofs 

offer superior protection from wind, hail and fire. stop by 

one of our 30 locations or go online and learn more about 

the benefits of Mueller metal roofing.

Visit our online color selector tool to  

choose your color and panel style.

Mueller Metal roofing

MuellerNCMRoofingLAOKNM.indd   1 5/30/12   10:52 AM
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News Notes
      The next meeting of the DEMCO 
Board of Directors is scheduled for 
Thursday, Sept. 19, 2013, at 6 p.m. 
Board meetings are held at DEMCO’s 
headquarters facility located at 16262 
Wax Road, Greenwell Springs, La.

Protect Your Home 
from Electrical Fires

 Each year, electrical failures cause 
43,900 home fires, resulting in 438 
deaths, 1,430 injuries, and $1.47 billion 
in property damage. 
 But many home electrical fires can 
be prevented simply by understanding 
basic electrical safety principles and fol-
lowing safe practices.
 This year’s Fire Prevention Week 
campaign—Oct. 6-12—focuses on 
kitchen fires. The Electrical Safety 
Foundation International (ESFI) and the 
National Fire Protection Association 
(NFPA) have teamed up to offer safety 
tips to protect your home and family:
 • Safety should be the top priority 
when working with electricity. ESFI 

recommends that a qualified, licensed 
electrician perform all home electri-
cal work in compliance with local and 
national safety standards.
 • Consider having your circuit 
breakers replaced with arc fault circuit 
interrupters (AFCIs), which provide 
enhanced electrical fire protection by 
detecting dangerous arcing conditions.
 • Make sure all electrical panel 
circuits are properly labeled. Always 
replace fuses or circuit breakers with 
the correct size and amperage.
 • Keep the area around the electrical 
panel clear so you can easily shut off 
power in an emergency.
 • Every month, use the TEST button 
to check that ground fault circuit inter-
rupters (GFCIs) at outlets and AFCIs 
are working properly.
 • Be mindful of warning signs of an 
electrical problem, such as outlets and 
switches that are warm or make crack-
ling, sizzling, or buzzing noises.
 • Regularly check cords, outlets, 

switches and appliances for damage.
 • Do not use extension cords on a 
permanent basis, and never use them 
with space heaters or air conditioners.
 • Avoid overloading outlets.
 • Do not use lightbulbs that exceed 
the recommended wattage of the light 
fixture or lamp.

Food Myths and Facts
 Check out these food safety myths 
debunked by the U.S. Dept. of Health 
and Human Services.
 • Myth - There is no need to wash 
fruits or vegetables if you plan on peel-
ing them.
 Fact - You should always wash 
fruits and vegetables with warm water. 
Why? It’s easy to transfer bacteria from 
the peel or rind to the inside of your 
fruits and vegetables.
 • Myth - Using a microwave will 
kill any bacteria.
 Fact - Microwaves cook unevenly, 
so they can only kill bacteria if instruc-
tions are followed. For instance, when 

instructions say to let food stand for a 
minute after heating, it’s to make sure 
the heat spreads and cooks evenly. 
 • Myth - You can’t refreeze meats or 
foods after they’re been thawed.
 Fact - It depends. If food was 
thawed in the refrigerator then it’s safe 
to refreeze without cooking it. How-
ever, if raw foods were thawed outside 
the refrigerator they should be cooked 
immediately.
 Lucky Account Number Contest
 The Lucky Account Number Con-
test continues this month with five 
winners in this edition of Along These 
Lines. One additional account number 
has been added this month due to edit-
ing error in last month’s edition. Before 
you continue looking through this edi-
tion for your winning number, look for 
your account number printed above 
your mailing address. Locate this num-
ber anywhere in this issue and win the 
$25 prize. To claim your prize, please 
call 225-262-3072.

  Though I may be putting my 2016 
presidential campaign at risk, I believe 
it’s about time I made the following con-
fession: I’ve indulged in Cannabis.
 Now, before you call out the drug-
sniffing dogs, text my pastor or attempt 
to revoke my D.A.R.E. credentials, let 
me explain.
 Cannabis is a brand name for one of 
those perfectly legal energy beverages 
out on the market, similar to Red Bull, 
Rockstar and others. It comes in a shiny 
aluminum green can with a marijuana 
leaf prominently displayed on the front. 
 I encountered this provocative prod-
uct on a summer trip to groovy Boulder, 
Colo., a state which recently joined 
Washington in legalizing the possession 
of small quantities of pot. Medical use 
of marijuana had already been approved 
by Colorado voters several years ago.
 This high-octane Cannabis drink is 
sold on the shelves in Colorful Colorado 
and the clever marketing tactic served 
its purpose by stopping me square in my 
tracks and compelling me to spark up, I 
mean open up, a can…or two.
 Turns out Cannabis is made in 
Austria and distributed by a company in 
California. It contains something called 
“hemp seed extract” but claims to have 
none of marijuana’s active ingredient, 
THC. I figure the real buzz comes from 
the 80 mg of caffeine in one can, about 
the same amount as in a cup of coffee. 
 Then, there’s a long list of other 
mysterious, ominous-sounding sub-
stances that make the real cannabis seem 
perfectly innocuous by comparison: 
Glucuronolactone, inositol, niacinamide, 
calcium-pantothenate, pyridoxine and 
some artificial colors to boot. Makes me 

hallucinate just reading these names.
 Cannabis, the leaf not the drink, 
seems to be on the minds of a lot of 
folks lately. CNN’s chief medical cor-
respondent Dr. Sanjay Gupta was in 
the news last month announcing he’d 
“changed his mind” about whether 
marijuana should be used for medical 
purposes. Gupta drew some controversy 
when he said he was backing off the 
2009 Time magazine article he penned 
entitled, “Why I Would Vote No on 
Pot.” In making the rounds of the TV 
talk shows, Gupta explained his reasons 
for changing his position. 
 Though the celebrity doc cites reams 
of scientific studies, his conclusions are 
similar to a woman I talked to out in 
Colorado whose father died before med-
ical usage was legalized. She described 
how disease had diminished her dad’s 
appetite and he lost too much weight. 
She told me that if marijuana could have 
restored his hunger and contributed to 
the quality of his last few months on 
earth, she would have been all for it.
 Sooner or later these issues are 
going to be brought before Louisiana 
voters, though I don’t see how it would 
be much of a battle. You’d think nearly 
100 years after Prohibition this could be 
the one issue to bring together everyone 
across the political spectrum. 
 I can’t imagine the left-wingers hav-

ing a problem with legalizing marijuana 
and then having more tax money to 
spend. As far as the right-wingers and 
libertarians who always carp about 
government interfering with their lives, 
how could they oppose a person’s right 
to grow a small piece of God’s natural 
floral splendor in their own back yard, 
then roll it up and smoke it? 
 If there’s an objection on moral 
grounds, perhaps the battle might be 
more effectively fought from behind 
the pulpit than in front of the head shop 
or the statehouse. Besides, there are 
already enough “seven deadlies” to try 
to stamp out: lust, gluttony, greed, envy, 
etc. Try taking a whack at those.
 Personally, I think if you’re in the 
throes of battling stage 4 pancreatic 
cancer, your chemo treatments are mak-
ing you miserable, you’re afraid and 
wracked with pain, and you reach for 
this plant to seek some relief, who am I 
to hop on my moral high horse?
 Regarding the recreational use of 
pot, when I was growing up in the age 
of disco it was hard to find a teen-ager 
who didn’t indulge. To me, it always 
seemed to be more of a juvenile pas-
time. Potheads were always a cartoonish 
laughingstock at high schools and col-
leges and in the movies with their long 
unkempt hair, goofy grins and glassy 
half-closed eyes, a source of comic 

relief, sort of like Puck in Shakespeare’s 
“A Midsummer Night’s Dream.” 
 The antics of Cheech y Chong made 
the neighborhood kids howl with laugh-
ter, and Jeff Spicoli in Fast Times at 
Ridgemont High cracked up my college 
friends when he portrayed the stoner 
stereotype to a tee.
 If I had to lead a campaign against 
legalization it would be rooted in a 
more generalized and pragmatic call for 
sobriety. There’s enough crack cocaine, 
meth, heroin, ecstasy, Vicodin and - 
what the experts say is the most abused 
drug in the land – alcohol out there, it’s 
a wonder anyone can function.
 I stay away from mind-altering sub-
stances not because I’m afraid of getting 
busted or suffering eternal consequences 
but because I have enough trouble re-
calling my street address. If I did a line 
of coke, my cranial hard drive would 
grind down to a complete halt. My aller-
gies are so bad I’d probably sneeze out 
$200 worth of angel dust onto the floor.
 In the 70s there was a popular 
black-light poster titled “Stoned Agin!” 
where a line-drawn toker holds his head 
in his hands and his face falls progres-
sively into a heap of iridescent flesh. 
That would literally be my face. Or else 
I would turn into a deranged werewolf, 
like a character out of the 1936 propa-
ganda film Reefer Madness.
 Pot also made the local news last 
month when the Baton Rouge Advocate 
ran a story about an LSU researcher 
studying the impact of marijuana on 
anxiety and the doctor called for volun-
teer subjects. I don’t know anyone who 
expressed interest, but I’m sure Willie 
Nelson ought to be available.

Viewpoint
by Billy gibson

Director	of	Communications
Association	of	louisiana	electric	Cooperatives

cannabis energy beverage brings back the days of cheech y chong
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 In late June, President Obama an-
nounced a series of actions to combat 
climate change. 
 For electric co-ops, the outline ham-
mered one point that has the non-profit 
power providers ready to do battle: fur-
ther reducing the volume of greenhouse 
gases—primarily carbon dioxide—
emitted from fossil fuel-burning power 
plants, both new and existing. 
 To that end, the President has in-
structed the U.S. Environmental Protec-
tion Agency (EPA) to regulate carbon 
emissions under the federal Clean Air 
Act, a law last updated in 1990 that 
contains no reference to carbon dioxide. 
Under the sweeping mandate set forth, 
the White House risks shuttering the 
nation’s entire coal fleet—roughly 37 
percent of generation capacity—and as 
a consequence driving up electric bills 
for all consumers.
 According to Randy Pierce, execu-
tive director of the Association of Loui-
siana Electric Cooperatives in Baton 
Rouge, Louisiana’s electric coopera-
tives oppose using the Clean Air Act to 
regulate greenhouse gases and will en-
gage the administration at every turn to 
inject common sense back into policy 
discussions. 
 “Whether you agree with the Presi-
dent’s underlying concerns about global 
warming or not, the fact is that there are 
no economically viable tools currently 
available to accomplish his goals,” 
Pierce said. 
 For several years, electric co-ops 
across the country have warned the 
Obama administration that employing 
the Clean Air Act to curb power plant 
carbon dioxide emissions is misguided. 
Without significant modifications, co-
ops are concerned the President’s pro-
posal will jack up electric bills for those 
cooperative consumers who can least 

afford it. 
 Rural residents already spend a 
greater chunk of their income on en-
ergy than those in urban communities. 
One of the primary responsibilities of 
not-for-profit electric co-ops is to keep 
rates affordable - an important con-
sideration since household income in 
co-op service territories runs 11 percent 
lower than the national average and one 
person in six served by a co-op lives in 
poverty.
 If electric co-ops were forced to 
switch to other fuels it would amount 
to levying a punitive, regressive tax on 
rural America. History shows this bad 
idea was tried once before, with bad 
results. 
 In the late 1970s policymakers were 
concerned the U.S. would soon run out 
of natural gas. Congress’s solution was 
passing the ill-conceived Powerplant 
and Industrial Fuel Use Act of 1978, 
which prohibited burning natural gas to 
generate electricity. To meet growing 
demand for power, utilities were forced 
to choose either coal or nuclear power 
facilities. 

 

For electric co-ops the timing couldn’t 
have been worse. The measure kicked 
in just as generation and transmission 
co-ops (G&Ts) were in the middle of a 
major power plant building cycle. 
 In the end, many found themselves 
shifting generation strategies midstream 
- an expensive proposition - and either 
partnering with investor-owned utilities 
in nuclear reactors or constructing state-
of-the-art coal stations equipped with 
scrubbers and other pollution control 
technologies. 
 These developments also played 
a key role in one of the largest utility 
bankruptcy cases in the country when 
the former Cajun Electric power gener-

ation facility in New Roads was forced 
into receivership.
 Thanks to the Fuel Use Act, power 
costs soared, and with them, coopera-
tive electric bills. 
 Realizing its mistake, Congress re-
pealed the act in 1987. Yet because of 
the legislation, many electric coopera-
tives became deeply invested in coal. 
Today, coal accounts for about 74 per-
cent of the power produced by G&Ts 
and 55 percent of all electric coopera-
tive electricity requirements.  
 Just like 35 years ago, the Presi-
dent’s call for action has co-ops once 
again faced with shifting fuels—in this 
case, choosing natural gas or renew-
ables over coal. However, in regions 
without access to natural gas pipelines, 
changing from coal to natural gas isn’t 
feasible. 
 On the renewables front, co-ops 
have emerged as leaders, adding “clean 
and green” power systems where it 
makes economic sense—such as solar 
photovoltaic arrays in the Southwest 
and wind farms across the Great Plains 
and Midwest.  
 But the sun doesn’t always shine 
(clouds) and the wind doesn’t always 
blow, especially during periods of peak 
demand on hot, humid summer week-
day afternoons or cold winter mornings 
below minus 22 degrees Fahrenheit 
when power is needed most. 
 Keeping the lights on 24 hours a 
day, seven days a week requires tra-
ditional baseload generation—namely 
coal, nuclear, and hydro—as well as a 
full mix of fuels.
 Pierce said the nation’s electric 
cooperatives will continue to urge the 
President and his administration to 
work with co-ops on a real “all-of-the-
above” energy strategy to keep electric 
bills affordable for rural Americans. 

federal climate change plan will harm rural louisiana

Keeping the lights on 
24 hours a day, seven 
days a week requires 
traditional baseload 
generation - namely 

coal, nuclear and hydro.

 As federal efficiency standards 
phase out traditional incandescent light-
bulbs, electric co-ops are testing which 
lighting technologies work best for con-
sumers. Co-ops like DEMCO have long 
championed compact fluorescent lamps 
(CFLs), the first cost-effective, energy-
saving alternative to traditional bulbs. 
 “We see CFLs as a quick, low-cost 
way our members can start saving on 
their electric bills,” explains DEMCO 
General Manager and CEO John Vranic.
 By 2014, household lightbulbs using 
between 40-W to 100-W will need to 
consume at least 28 percent less energy 
than traditional incandescents. Because 
incandescents use 90 percent of their 
energy producing heat, upgrading saves 
Americans an estimated $6 billion to 
$10 billion in lighting costs every year. 
 More lighting changes will roll out 
in coming years. The federal Energy 
Independence and Security Act of 2007 
requires that lightbulbs become 70 per-

cent more efficient than classic bulbs by 
2020 (LEDs already exceed this goal.) 
Lighting accounts for roughly 13 percent 
of an average household’s electric bill. 
Hardware store shelves are filled with 
lightbulb options. What works best for 
co-op members?
 Electric co-ops teamed up on light-
bulb testing with the Cooperative Re-

search Network (CRN), the research and 
development arm of the National Rural 
Electric Cooperative Association, an 
Arlington, Va.-based service arm of the 
nation’s 900-plus consumer-owned, not-
for-profit electric cooperatives.  
 Most residential consumers still 
prefer to use CFLs over more expensive, 
but more energy efficient, LEDs [light-
emitting diodes]. The price of LEDs for 
home use has substantially dropped, so 
we may begin to see more LEDs as it 
becomes more economically feasible to 
buy them. (Acct. No. 80123656-001)
 A helpful addition to lighting prod-
ucts is the Lighting Facts Label. Much 
like nutrition labels found on the back 
of food packages, this version shows a 
bulb’s brightness, appearance, life span, 
and estimated yearly cost. The Light-
ing Facts Label was created by the U.S. 
Department of Energy (DOE) to help 
consumers understand the product and 
buy the most efficient lightbulb.

 Consumers’ energy-efficient lighting 
options include:
 • Halogen incandescents: Use 25 
percent less energy, last three times lon-
ger than regular incandescent bulbs
 • CFLs: Use 75 percent less energy, 
last up to 10 times longer
 • LEDs: Use between 75 percent 
and 80 percent less energy, last up to 25 
times longer
 Federal lightbulb standards have the 
potential to save consumers billions of 
dollars each year. For an average Ameri-
can house with about 40 light fixtures, 
changing just 15 bulbs can save about 
$50 a year per household, according to 
DOE. 
 A word of warning when purchasing 
new types of bulbs: You generally get 
what you pay for.
 Some manufacturers exaggerate 
claims of energy savings and lifespans, 
and cheaper models probably won’t last 
as long as higher-quality bulbs.

Brighter, more efficient lighting options available today
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Meeting of July 25, 2013
 The board of directors of 
DEMCO held its regular meeting 
Thursday, July 25, 2013.  Board 
President Richard Sitman called the 
meeting to order at 6:00 p.m.  
 The board then approved the 
minutes of the previous meet-
ings, new member list, Treasurer’s 
Report and Operations Committee 
report as written.  Next the board 
approved a resolution to accept and 
approve the 2012-2032 Long Range 

Plan prepared by DEMCO.
 From the Purchasing Commit-

tee report Randy Lorio, commit-
tee chairman, reported that no bid 
openings took place in July.
 From the Finance Commit-
tee report Steve Irving, committee 
chairman, reviewed the Interest, 
Fuel Cost Adjustment and Financial 
Summary reports.  
 The board approved a resolution 
reclassifying those accounts discon-
nected in March 2013, as uncollect-
able. (Acct. No. 6565301-002)
 Danny Berthelot gave the ALEC 

report with no action taken.  
 Leslie Falks presented the Dixie 
Business Center and DEMCO 
Foundation reports.  
 The board then resolved to 
approve Mr. Wally Taillon to fill the 
seat vacated by Mr. Wavell Braud 
of Ascension Parish on the DEMCO 
Foundation Board of Directors.
 John Vranic presented the Man-
ager’s report with no action taken.
 Jim Ellis presented the Attor-
ney’s report with no action taken.

From	the	Board	Room

DemcO Board members receive committee reports

I ’m sav ing $212 a  year  by  sea l ing  a  few cracks . 
Wha t  can you do? Find  out  how the  l i t t le  changes 
add up a t  TogetherWeSave.com.

TOGETHERWESAVE.COM

I’M TIGHT WITH 
MY MONEY.  
AIRTIGHT.

J.k. Johnson
Denham Springs, la

225-665-7010

J.k.’s
taxiDermy
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Our People - Your Power

We’re DEMCO, but to our 
  members we’re known as 

Stop worrying about fluctuations in your monthly energy bill, and 

let us assist you in balancing your budget by choosing DEMCO’s 

levelized billing program.  We average your yearly bill and you 

pay about the same amount each month.  It’s that simple.  Log 

on to DEMCO.org today to sign up, and balance the cost of your 

monthly energy bill.  DEMCO puts the power in your hands!

demco.org/DEMCOLouisiana 


