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t’s hard to believe another sum-
mer is drawing to a close. 
     Soon, we’ll begin to see 

those familiar big yellow buses 
chugging along their appointed 
routes as children return to school, 
filled with excitement but still wish-
ing their summer vacation could be 
extended just a few more weeks.
 This is a time of year that can 
bring both good news and bad news.  
As our children and grandchildren 
venture off into a new academic 
year, this is also the season when the 
wind and water in the Gulf of Mex-
ico begin really heating up and gen-
erating more intense storm systems.  
These very systems can threaten our 
property, our livelihoods and even 
our very lives.
 While Hurricane Season tech-
nically begins in the first week of 
June, it’s usually met with little 
fanfare and given scant attention in 
other parts of the country. But those 
of us who inhabit the Gulf Coast re-
gion know that August and Septem-
ber often bring the most potentially 
destructive storms. 
 We at DEMCO keep a weather 
eye out for storms and inclement 
conditions at all times of the year, 
but it’s the height of Hurricane Sea-
son that has us especially vigilant. 
 With more than 9,000 miles of 
utility infrastructure to protect and 

our responsibility of maintaining 
an uninterrupted flow of power to 
your home or business at stake, we 
keep our attention turned to the lo-
cal, regional and national weather 
broadcast channels as well as other 
reputable, independent weather 
event prognosticators such as Dr. 
Keith Blackwell. Dr. Blackwell is a 
renowned tropical weather research 
scientist and Associate Professor of 
Meteorology at the University of 
South Alabama.
 This is also the month when 

members of our operations and 
emergency response staff hold an 
annual meeting and briefing session 
on the Mississippi Coast with repre-
sentatives from 15 other states from 
throughout the region to refresh old 
contacts, coordinate resources and 
develop a plan for both sending and 
receiving cooperative help when a 
storm hits.
 As we step up our preparations, 
we encourage you to prepare as 
well. Please make an effort to devise 
a plan for you and your family to 
follow when disaster strikes. To help 

us get through the stormy weather 
together, we have made many re-
sources available for your conve-
nience.  We invite you to log on to 
our website at www.demco.org for a 
wide range of valuable tools for you 
to utilize, or you may opt to take 
advantage of our mobile app that 
can be conveniently downloaded for 
free from the Apple App store or the 
Android Market.  
 Yet another valuable resource 
can be found at www.facebook.com/
DEMCOLouisiana.  “Like” this 
page on Facebook to gain access to 
a plethora of energy-related mate-
rial, whether it be tips pertaining to 
effective disaster response to ideas 
on how to make your home more 
energy efficient.
 Throughout this issue of Along 
These Lines you will find passion-
ate, dedicated people working hard 
and committing themselves to the 
development of our youth. DEMCO 
has always taken great pride in sup-
porting youth programs such as 
4-H and other organizations that are 
“making the best, better.”
 So, as we enter the fall season, 
join me as we reflect back on the 
fun and carefree days of summer 
and look forward to the new season 
and the new opportunities that lie 
ahead.
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   A student is shown participating in 
the 4-H program’s Day at the Capitol 
event. For more on this story and more 
information on 4-h, see page 4.
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Demco, members encouraged 
to plan for storm season together

Manager’s Report
By John Vranic 
DeMCo Ceo and general Manager

Please make every effort to 
devise a plan for you and 
your family to follow when 

disaster strikes.

Richard sitman (right), who 
serves as DEMCO’s board 
president and is also on the 
board of Denver-based CoBank, 
presented a check for $15,000 to 
Association of louisiana electric 
Cooperatives Ceo Randy Pierce 
at the association’s annual 
meeting in Baton Rouge July 22. 
According to sitman, CoBank 
made the contribution “in support 
of the vitally important work the 
association does to advance the 
interests of rural electric co-ops.” 
CoBank, a member of the 
Farm Credit system, provides 
loans, leases, export financing 
and other financial services to 
agribusinesses and rural power, 
water and communications 
providers in 50 states.

coBank donates funds to support co-ops 



August 2013 • Along These lines • Page 3

Demco alarmed by proposal to increase the price of power
 Last month, President Barack 
Obama announced a broad new federal 
mandate to reduce greenhouse gas emis-
sions from electric power plants, effec-
tively outlawing coal-burning facilities 
in the U.S.
 The President has instructed federal 
regulators to apply the Clean Air Act to 
carbon dioxide emitted from coal-fired 
power plants despite the fact that one of 
the Act’s principle authors, U.S. Rep. 
John Dingell, predicted that such appli-
cation would result in “a glorious mess.”
 According to DEMCO CEO and 
General Manager John Vranic, this 
mandate will impose a massive new 
regressive “climate tax” on all DEMCO 
consumers at a time when rural Ameri-
cans – including those on low and fixed 
incomes - already spend disproportion-
ately more on energy than other seg-
ments of society.
 “This plan will without question 
adversely impact all families and busi-
nesses served by DEMCO,” Vranic said. 
“Rural communities especially have 
been put through an economic wringer 
for the better part of a decade and have 
made incredible sacrifices. This is only 
going to make it harder for people to 
make ends meet, especially for those 
least able to afford higher bills.”
 Noting the state’s rich tradition of 
outdoor life, Vranic stressed that all 
Louisianans have a desire to protect 
the environment, but the President’s 
executive order comes at a time when 
coal is the most cost-effective means 
of producing base-load power and coal 
plants have become more environmen-
tally-friendly and more diverse in their 
fuel portfolios than ever before due to 

compliance with previ-
ous state and federal 
mandates.
 DEMCO’s power 
supplier for the past 
decade, for example, 
has expended more 
than $300 million over 
the past few years to 
meet and exceed emis-
sions requirements.
 The White House 
states the mandated 
changes would reduce 
domestic carbon diox-
ide emissions by 17 
percent between 2005 
and 2020 and “put an 
end to the limitless 
dumping of carbon pol-
lution.”
 Vranic said 
DEMCO officials 
concur with the Presi-
dent’s long-term goals 
of improving air and 
water quality, develop-
ing and incorporating 
renewable sources of 
energy and reducing 
the country’s reliance on foreign sources 
of power, but there are other ways to 
achieve those goals other than to com-
pletely bypass the legislative branch of 
the federal government and risk slowing 
down an already fragile economic recov-
ery.
 “These goals are laudable, but effec-
tively outlawing coal through executive 
order is only going to drive the price 
of power through the roof if our coun-
try is going to continue to expect to 

receive safe, affordable, reliable power 
on demand,” Vranic said. “It will cause 
businesses to forego investment to pay 
higher energy bills and raise the cost 
of goods and services for all of us. It 
should also be noted that this mandate 
circumvents the will of congress. I 
believe it’s in everyone’s best interest 
to have everyone sitting at the table and 
arrive at some consensus to determine 
the best path forward.”
 Vranic said decreasing the country’s

 reliance on fossil fuels can’t be done 
with the snap of a finger, explaining that 
intermittent renewable sources of power 
such as wind turbines and solar cells still 
have to be backed up by a reliable base-
load source such as natural gas or coal. 
The cost of building and maintaining 
redundant energy sources, along with the 
cost of building and maintaining trans-
mission and delivery infrastructure, only 
drives up the total cost of power for all 
ratepayers.
 Studies by MIT and the Electric 
Power Research Institute have shown 
conclusively that the technological chal-
lenges associated with reducing carbon 
emissions increases the cost of power as 
there is no commercially viable means 
of achieving this goal.
 “Those in the market advocating 
wind and solar power have good inten-
tions, but there’s only one way to guar-
antee that we have the power we need, 
whenever we need it, and that’s to have 
a reliable base-load source,” Vranic said. 
“There’s just no getting around that fact. 
Coal plants have made great strides in 
curbing their emissions and becoming 
responsible stewards of the environment. 
There’s no rational reason why they 
can’t continue to be part of the equation 
in the future – especially when they help 
us all keep our monthly electric bills 
down.
 “Everybody wants the air and water 
to be clean, especially here in Louisi-
ana,” Vranic said. “But we also need to 
feed our families and we have a great 
concern that some of these guidelines 
are going to drive up the price of power 
to the point where only the affluent can 
afford to buy it.”
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 Sports such as baseball, football and 
basketball have their seasons and their 
off-seasons when the games and competi-
tion tend to die down for a spell.
 But 4-H never rests.
 Those students, parents, teachers, 
agents and supporters involved in 4-H 
know the program doesn’t take a breather 
when the academic school year winds 
down. Spring and summer are just as 
lively as winter and fall.
 This summer, for instance, in addition 
to a steady stream of activity at Camp 
Grant Walker in Pollock, more than 1,400 
young people from across Louisiana 
participated in the AgCenter’s 4-H Uni-
versity on the LSU campus June 18-20. It 
was the 99th year in which club members 
ventured to Baton Rouge to compete 
in numerous contests, learn new skills, 
fellowship with their peers and hold elec-
tions for state leadership positions.
 And now with students returning 
to classrooms all across the state, 4-H 
continues to fulfill its mission of offer-
ing a wide range of learning possibilities 
for every child in every area of interest 
imaginable.
 “The 4-H program’s vision is to reach 
a diverse population by creating opportu-
nities for young people to develop a sense 
of belonging, independence, generosity 
and mastery they need to thrive as con-
tributing citizens of our state,” said Mark 
Tassin, state leader for the LSU AgCen-
ter’s 4-H youth development program. 
 Today, more than 230,000 Louisiana 
students participate in Louisiana 4-H, 
which traces its roots back to Avoyelles 
Parish in 1908. That’s when the Boy’s 
Corn Club was formed and the first 
parishwide meeting was held in an old 
schoolhouse in Moreauville with more than 300 in at-
tendance.

 From there, parish Superintendent of Education V.L. 
Roy and Dean of the LSU College of Agriculture Dr. 
W.R. Dodson began the establishment of similar clubs 
across the state. By 1909, the club boasted a member-
ship of 1,129 youngsters and by 1910 enrollment topped 
4,600 as the program expanded to include swine and 
tomatoes.
 The initial purpose of starting the club was to edu-
cate rural students in the practices of agriculture, a mis-
sion which appealed to Dr. Seaman A. Knapp of LSU. 
Under Knapp’s direction, the state’s flagship university 
began working with the U.S. Department of Agriculture 
to supply direct financial and administrative assistance 
to the burgeoning program.
 Congress demonstrated its support by passing the 
Smith-Lever Act of 1914, which established the Coop-
erative Extension System within the USDA, the state 
land-grant universities and the parishes (counties). The 
role of club agent was created under the joint sponsor-
ship of the USDA, LSU and the Department of Educa-
tion while the work was channeled through the public 
school system. 
 The state’s first 4-H Short Course - now called 4-H 
University - was held in 1915 with 38 members attend-
ing. By 1921, the number of attendees climbed to 610 
and today more than 1,400 participate.
 4-H has become a tremendous success story due to 
the efforts of many different entities all working toward 
the common goal of providing the leadership skills and 
practical skills young people need to succeed in their 
personal and professional lives.
 Academic institutions, governmental departments, 
political figures, business leaders, community activists, 

parents, teachers and local agents all play a part in mak-
ing the program accomplish its goals.
 From its roots as a corn club, 4-H today offers 
programs of interest to students of all ages, regions and 
backgrounds. Courses and development tracts beyond 
agriculture include citizenship, healthy living, science, 
engineering, technology, leadership and much more.
 In addition to 4-H University, one of the premier 
annual events students look forward to is the upcom-
ing 4-H Tailgate Party, presented in cooperation with 
the AgCenter and the LSU Athletic Department, where 
4-H students and their families have the opportunity to 
attend an LSU football game at reduced ticket prices 
and enjoy food and games while celebrating the 4-H 
program. 
 This year’s event is set for Saturday, Oct. 26, when 
LSU hosts Furman. The tailgate will be held in Parker 
Coliseum with free parking beginning at 6:30 a.m. and 
registration inside Parker Coliseum starting at 9 a.m. 
The LSU Golden Girls will perform at 10:30 a.m.; 
cheerleaders, mascot and Tiger Girls at 2:30 p.m. There 
will be several games available for 4-H members in 
Parker Coliseum including the Rock Wall along with 
over 100 door prizes for 4-H members, as well as food, 
water and drinks.
 DEMCO Vice President of Marketing and Member 
Services Turk Tynes concluded: “We believe in 4-H and 
its ability to provide young people the proper tools they 
need to succeed in life and become more productive 
citizens. Our guiding principles obligate us to do what-
ever we can to enhance the quality of life for everyone 
in our community and the 4-H program is a very effec-
tive building block in making this happen.”

Demco supports 4-H and its mission to develop future leaders

 One of the many organizations in DEMCO’s 
service area that work to help fulfill the 4-H 
mission can be found in Clinton, the site of a 
multi-purpose arena created by the Feliciana 
Agriculture and Recreation Marketing group 
(FAARM).
 FAARM was instrumental in leading a pub-
lic/private partnership to construct the facility, 
which is used to host 4-h events and other 
local agriculture-related competitions.
 The covered arena, served by DeMCo, be-
came a reality as the east Feliciana Police Jury, 
private donors, state agencies and corporate 
donors such as the Pennington Foundation all 
joined forces in a collaborative effort.
 “We’re happy to host 4-H groups whenever 
they have a need for this type of facility. We’re 
at their disposal,” said Mark Browning, presi-
dent of the FAARM board of directors. “DeMCo 
has been especially accommodating with their 
willingness to provide the resources and exper-
tise that have enabled us to chart a clear path 
for growth into the future. DeMCo has been 
a very good friend to the Clinton arena. They 
have a real heart for community service.”

clinton arena hosts 4-H, 
community events
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 Call a member of an electric 
cooperative and there’s a good chance 
you’re ringing a smartphone.
 Old meets new, but for younger 
co-op members, the smartphone is the 
way to go. 
 Landline use among the nation’s 
cooperative members fell again last 
year, according to Touchstone En-
ergy’s® 2012 National Survey on the 
Cooperative Difference.
 While older members are most 
likely to have a landline, just 38 per-
cent of members ages 18-34 do.  And 
within that age group, smartphone 
ownership jumped from 60 percent in 
2011 to 77 percent last year.
 “This loss of landlines is some-
thing that we’ve seen in recent years, 
and the opposite of that equation is the 
growth in smartphones,” said Tom La-
ing, director of market research at TSE 
Services,  which conducts the annual 
survey.

 More than half of members ages 
45 to 54 have smartphones. And even 
among those 65 and older, smartphone 
ownership more than doubled last 
year, to 15 percent.
 “We’re seeing this meteoric rise in 
smartphone ownership, and if we want 
to reach younger members, clearly 
smartphones is where we want to go. 
They’re already there, and their older 
counterparts are catching up very 
quickly,” Laing said.
 Seeing an opportunity to engage 
members over smartphones, research-
ers asked about interest in co-op apps. 
They focused on eight interest areas, 
which Laing described as “not pie in 
the sky, but things that are available to 
us.”
 More than 80 percent said they’d 
be interested in an app that lets them 
report outages and receive updates 
on restoration efforts. Better than 70 
percent expressed interest in getting 

updates on their home’s electric use, 
as well as local weather alerts.
 Barely half were interested in 
information on co-op news and events. 
Laing urged co-ops to keep that in 
mind when developing an app.
 “We really need to be communi-
cating those things that are of immedi-
ate, practical benefit to members,” he 
stressed.
 DEMCO has already been ahead 

of the trend by engaging in social 
media programs (www.facebook.com/
DEMCOLouisiana) and developing a 
mobile app that can be conveniently 
downloaded for free from the Apple 
App store or the Android Market. 
(Acct. No. 5577501001)
 According to DEMCO’s Vice 
President of Marketing and Member 
Services Turk Tynes, “We understand 
people are changing the ways they 
communicate and get information, but 
we also understand there will always 
be those who prefer the traditional 
means of communicating. Our obliga-
tion is to do everything we can to 
reach all of our members and keep 
them informed about what’s going on 
at their co-op.”
 Tynes reminded DEMCO mem-
bers to be sure the cooperative has the 
correct phone number in its computer 
database. Members may call 225-261-
1221 with any questions.

cooperative members decrease use of landline phones

Demco offers online
storm information

 DEMCO’s website offers 
a wealth of information for 
all DeMCo members during 
and after hurricanes or violent 
storms. 
 DeMCo can and will 
update in a real-time format all 
outage information throughout 
its power delivery system that 
spans seven parishes, includ-
ing press releases and any 
additional information that may 
be helpful to our members. 
 simply log on to www.
demco.org for all your hurri-
cane information.

 All DEMCO offices will be 

closed Monday, sept. 2, in 

observance of labor Day. All 

outages or service emergencies 

will be handled by the 24-hour 

dispatch service and crews on 

call. Your friends and neighbors 

at DeMCo hope you have a 

safe and happy labor Day.

labor Day office closing

 If you’re like many consumers today, you prob-
ably do some shopping online. Every year, online 
sales seem to increase dramatically. 
 During the most recent Christmas shopping sea-
son, Internet-related sales grew 15.4 percent from the 
year before—reaching an astonishing $36.4 billion. 
But while shopping from the convenience of your 
keyboard can save time, money, and gas, here are 
some important things to consider:
 • Know your retailer. It’s always safer to shop 
with merchants you know. If you want to buy from 
a website that’s new to you, do an online search for 
that merchant and “complaints” to check for negative 
chatter about the seller.
 • Use secure websites. When placing your order 
on the merchant’s website, make sure that there is an 
“s” at the beginning of web address: For example, 
the URL should begin “https://” instead of just 
“http://.” Also, be sure to look for a padlock icon in 

the upper or lower 
right-hand portion 
of your computer 
screen. Both of these 
mean that the site 
you are visiting uses 
a high level of secu-
rity to protect your 
personal information.
 • Credit cards 
give you greater pro-
tection than cash and 
debit cards. If you 
are not charged the 
correct amount for your purchase, or do not receive 
the merchandise you ordered,  you can dispute the 
transaction under the terms of the Fair Credit Billing 
Act if you’ve used a credit card.
 • Choose your password carefully. Most websites 

require you to use a password to access your per-
sonal information and place orders. Be sure to create 
a password that is not easy for others to guess—and 
use a combination of letters, numbers, and, if pos-
sible, symbols such as “*” and “%” to make it more 
difficult for your information to be accessed by oth-
ers. 
 • Check the merchant’s privacy policy. This will 
tell you how they plan to use your information—in-
cluding whether they will share it with others. You 
may wish to avoid sellers that do not have a privacy 
policy, as you have no way of knowing what they’ll 
do with your data. 
 • Always print and keep the receipt from your 
transaction. It contains all of the information from 
your order, including what you bought, the price you 
paid, and any order or confirmation number. This is 
vital if you need to follow up with the merchant or 
dispute your transaction.

Be safe and secure when shopping online
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How to educate your 
kids on spending wisely

2013 southern Jaguars football schedule

 No matter what age your kids 
are, when it comes to teaching them 
smart savings and money-management 
behaviors, there’s one basic premise: 
Live within your means. 
 Teach children to set aside savings 
for important financial goals to help 
keep them from getting into debt. 
 From there, tailor the lesson to age. 
You can even start in preschool—say 
an allowance must last until the next 
one, so the child should try not to 
spend all of the money right away. 
 This is also a good time to help 
little children learn about savings: Give 
them a piggy bank, and demonstrate 
how saving part of an allowance over 
time will help buy something special 
later. 
 Sesame Street features an online 
tool called “For Me, For You, For 
Later: First Steps to Spending, Sharing, 
and Saving” that helps explain money 
to preschoolers in very basic terms. 
Find it at www.sesamestreet.org/
parents/topicsandactivities/toolkits/
save. 
 Grade-school children are old 
enough to understand that your job 
brings money into the household—
which pays for necessities, such as 
food, housing, and clothing, and the 
“nice-to-have” items, such as movie 
tickets. The difference between 
necessities and luxuries is a significant 
distinction to learn. 
 In middle and high school, financial 

discussions are crucial because 
teenagers can begin earning money 
on their own. Give your kids more 
details about how you budget money, 
the importance of saving part of every 
paycheck, and how to appropriately use 
credit cards. You can also talk about 
the various types of savings plans you 
have—for retirement, vacation, college 
or rainy days—and why it’s important 
to allocate money for necessities today 
and save for the future. 
 As your children approach the 
beginning of college, it’s critical to 
explain why they should avoid credit 
card debt. Emphasize that credit 
cards should be used only for true 
emergencies rather than for daily 
expenses because it’s too easy to spend 
money you might not have. 
 Part of this conversation can 
include a discussion of credit card (and 
loan) interest and how much it can 
really cost over a long period of time. 
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www.muellerinc.com • 877-2-MUELLER

PRotEct things 
that MattER
a Mueller metal roof is a smart addition to your home for 

many reasons, such as weather resistance. Mueller roofs 

offer superior protection from wind, hail and fire. stop by 

one of our 30 locations or go online and learn more about 

the benefits of Mueller metal roofing.

Visit our online color selector tool to  

choose your color and panel style.

Mueller Metal roofing
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News Notes
      The next meeting of the DEMCO 
Board of Directors is scheduled for 
Thursday, Aug. 15, 2013, at 6 p.m. 
Board meetings are held at DEMCO’s 
headquarters facility located at 16262 
Wax Road, Greenwell Springs, La.

Appliance Standards Save
 Every so often, the U.S. Congress 
approves a new round of energy effi-
ciency standards for various appliances 
and equipment—refrigerators, air con-
ditioners, clothes washers, and the like. 
These standards, which began in 1975 
and have been revised over the years, 
will have saved consumers an estimated 
$900 billion on their utility bills by 
2020, according to the U.S. Department 
of Energy.
 For example, a refrigerator pur-
chased today uses one-third of the 
energy a 1973 model did—but with 20 
percent more storage. Since 1990, new 
clothes washers use 70 percent less 
energy and dishwashers 40 percent less. 
 From microwaves to lightbulbs to 

commercial walk-in freezers, these stan-
dards have benefited family budgets—
and the environment. Since 1987, 1.9 
billion tons of carbon dioxide emissions 
have been avoided. That’s the same as 
taking 373 million cars off the road for 
one year.
 In fact, despite an increase in U.S. 
population from about 233 million in 
1983 to nearly 316 million today, larger 
homes, rampant personal computer 
and large-screen TV use, and more 
electronic devices vying for wall out-
lets, per-home energy consumption has 
steadily declined in the past 30 years, 
thanks to advances in energy efficiency 
for space heating, air conditioning, and 
major appliances, according to the U.S. 
Energy Information Administration.
 As American homes add more and 
more electronic gadgets—about 25 on 
average, according to the Consumer 
Electronics Association—every little bit 
helps when it comes to saving energy. 
You can be sure that the [statewide 

association] will continue to work with 
state and federal lawmakers to ensure 
standards for appliances and equipment 
are reasonable and beneficial for elec-
tric co-op consumer-members.
 Visit www.TogetherWeSave.com, 
www.EnergySavers.gov or www.demco.
org to learn more about saving energy 
and money.

Social Media Savvy
 Social media are expanding every 
day. And with these instantaneous forms 
of communication, the risks are also 
increasing.
 Protect yourself from stalkers, bul-
lies, scams and embarrassment by using 
social media wisely and following these 
guidelines:
 • Keep your contact information pri-
vate.
 • Control who can search your pro-
file on internet search engines.
 • Manage who can view your pho-
tos and your status updates.
 • Disable current location settings 

so people can’t tell where you are at 
any specific time.
 • Use caution when arranging meet-
ings in person with someone you met 
online. For example, meet at a well-
populated public place during the day.
 • Don’t post photos you wouldn’t 
want your parents to see.
 • Know that workplaces may be 
able to view your posts on social media.
 Remember, while social media can 
be fun and useful, they can also invite 
danger. Use caution and common sense.

 Lucky Account Number Contest
 The Lucky Account Number Con-
test continues this month with four 
winners in this edition of Along These 
Lines. Before you continue looking 
through this edition for your winning 
number, look for your account number 
printed above your mailing address. 
Locate this number anywhere in this 
issue and win the $25 prize. To claim 
your prize, please call 225-262-3072.

 The business-size envelope that 
stirred up the dust in my mailbox was 
plain, white and postmarked Washing-
ton, D.C.
 There was no clear indication of 
who or what organization sent the letter, 
only the puzzling message, “Notification 
of Member Benefits.” Perforations were 
added on each end to make it look more 
official and more likely to be opened by 
the prospective member who stood to 
gain from all those fantastic benefits.
 It only took a few seconds for me 
to put 2-and-2 together and figure out 
who might be interested in prodding 
me to join the rolls of their membership 
list - and I wasn’t about to take the bait 
in what some whipper-snappers today 
might call a “phishing” expedition. 
 I was on the cusp of slam-dunking 
that unwelcome and uninvited piece of 
junk mail into the trash, but out of some 
sick curiosity I decided to crack it open, 
just to verify that my hunch was correct.
 And there it was, exactly as I sus-
pected: a letter that has become an inevi-
table rite of passage for every human in 
this country turning 50...a direct mail 
solicitation from the American Associa-
tion of Retired Persons. 
 With great defiance, I crumpled up 
the letter and the envelope and pile-
drove them right into the garbage. To do 
otherwise would have been a clear act of 
conceding to the notion that I’m becom-
ing an old geezer, which I am not!
 There’s a slight chance I may have 
been more open to receiving the sales 
pitch if they had just waited until I actu-
ally hit my 50th birthday, but this letter 
came a full two weeks before the date. 
 I found the organization’s despera-

tion and chutzpa a bit unbecoming. I 
mean, geez, can’t you at least wait until 
I finish blowing out all 50 candles on 
my birthday cake?! I know that may 
take a while, but can’t you chill until the 
final hour when I can no longer credibly 
say I’m “40-something?” Throw me a 
bone, for heaven’s sake.
 Besides, AARP takes titular pride 
in being committed to serving as an 
advocate for Retired Persons. Well, I 
may have the salt-and-pepper locks, the 
chronic fatigue syndrome, the brook-
trout facial expression, the well-stocked 
medicine chest, the cynical disposition 
and the slumped posture of some-
one who’s been hacking away in the 
workforce for nearly 30 years, but I’m a 
looooong way from being able to retire. 
 I guess they had enough intel on me 
to know where I lived and to determine 
I was turning 50, but apparently they 
didn’t have enough to know I wasn’t, 
in fact, retired. The data-mining sleuths 
at AARP ought to be able to figure out 
that at the rate my retirement nest egg is 
getting scrambled, I won’t be able to sail 
off into the sunset until I’m 120.
 If they’re going to insist on aggres-
sively recruiting people who haven’t 
yet been put out to pasture, maybe they 
should change their name to the Ameri-
can Association of People Who We 
Really Believe Are Old But Who Stub-

bornly Don’t Want to Admit It.
 It’s ironic that during a time when 
folks are living longer and retiring later 
in life, AARP is reaching for a younger 
and younger audience. In a few years 
they may be setting up exhibit booths at 
LSU’s freshman orientation day.
 In any event, I have no intention of 
even considering signing up with AARP 
until the day I’ve turned in my official 
retirement forms to whoever is supposed 
to receive them. This hard-line stance 
is difficult for my friends and family to 
understand. Not that they don’t already 
think I’m hard-headed, but they also 
know I’m cheap - I mean frugal - and 
they can’t fathom why I would pass up 
all the wonderful discounts and money-
saving opportunities offered by AARP. 
 My response is that I’m simply 
applying my personal Walmart parking 
lot policy to the situation. When I go to 
Walmart I always park a farther distance 
away from the front door instead of 
taking a closer spot so that all those old 
and infirm people in my community can 
have a shorter walk. If I ever do get old 
I’d want someone to do the same.
 Similarly, I don’t want to hog up the 
free travel bag sign-up incentive item or 
selfishly siphon off any of those great 
discounts when someone else who really 
needs them might be able to have them. 
It’s a tremendous sacrifice, I know, but 

it’s a sword I’m willing to fall on to 
promote the welfare of my fellow man.
 While bearing down on senior citi-
zenship doesn’t bother me in the least 
- no sir - I am feeling a bit of pressure to 
come up with a “bucket list” as folks of 
a certain age are doing these days. I’m 
not sure what the rules are on bucket 
lists, but I’m trying to come up with 
some items to include.
 The problem is that - following the 
“eat dessert first” principle - most of the 
adventures I really wanted to experience 
I took care of when I was young, back 
before fatherhood when I had more time 
and money. I got my master’s degree, 
traveled to most of the destinations I 
cared to see, earned my pilot’s license, 
learned how to sky dive, drove a race 
car and viewed the world from the lofty 
vantage point of a hot-air balloon.
 The only things I can think of to put 
on a bucket list at this point in my life 
mostly center around trying to be a bet-
ter husband, father, son, friend, employ-
ee, church member, citizen, servant, etc.
 I guess I could put down “swim 
with the dolphins” or “spend a month 
with the Aboriginals in Australia,” but 
my wanderlust waned years ago as the 
people and places I’ve visited appear to 
have more similarities than differences. 
What’s really important seems to reside 
somewhat closer to home.
 There is a trip to Jerusalem my 
church is taking next year, which some 
might consider a good bucket list item. 
I have to think seriously about spending 
the time and money on that experience. 
At this stage in life, I don’t want to 
do anything to fall out of favor, if you 
know what I mean. 

Viewpoint
by Billy gibson

Director of Communications
Association of louisiana electric Cooperatives

Don’t have to look far from home to find items for a bucket list



By Brian Sloboda
Cooperative Research Network
 “Smart appliances” promise con-
sumers greater control of home energy 
costs while giving electric co-ops a new 
way to bolster energy-saving programs. 
 While not-for-profit electric cooper-
atives are at the forefront in testing these 
devices, smart appliances have a long 
way to go before they will be a useful 
addition to modern life.  
 First of all, what makes an appliance 
“smart?” Manufacturers are beginning 
to add communications modules inside 
some appliances as well as in wall out-
lets that can use a home’s Wi-Fi to send 
and receive simple messages from a 
connected home energy network. 
 Through these networks, you can 
monitor energy consumption, turn de-
vices on and off, and change the setting 
on your thermostat. 
 A word of warning: Before invest-
ing in smart appliances, call your co-op 
to learn about rate structures that might 
benefit from these devices. The cost 
of a “smart” dishwasher might not be 
worthwhile if you aren’t able to use it 
to its full savings potential. If you don’t 
have a high-speed Internet connection, 
for starters, your money might be better 
spent on a highly efficient appliance, 
such as those rated by the federal EN-
ERGY STAR program.

Working with electric utilities
 Many co-op members around the 
country let their local co-op cycle their 
HVAC (heating, ventilation and air con-
ditioning) system or electric water heater 
on or off during times of peak demand, 
when electricity is most expensive. 
 Called “demand response,” these 
programs result in savings for all of the 
co-op’s members because it avoids the 

need to purchase expensive power on 
the open market or even delay building 
additional power plants. Adding smart 
appliances to the fold could help control 
power costs even more.
 Electric co-ops are conducting a 
handful of pilot projects in the area of 
home energy networks. Some of these 
programs tell consumers when peak 
demand is approaching so they can take 
action like curtailing electric use. Oth-
ers offer special pricing for electricity at 
various times of the day.
 Current applications of home energy 
network technology are wide-ranging 
and can be best understood by looking 
at their capabilities: limited, basic, and 
advanced. (Acct. No. 80169357001)

Limited approach
 Limited applications of home energy 
networking give consumers access to 
detailed information about their monthly 
use. Data is collected and provided to 
the consumer via an in-home display or 
password-protected website. Enhanced 
information and graphs may also be 
included. Demonstrations of limited-
capability systems have resulted in 
energy savings of 6-11 percent. A co-
op also may be able to suggest further 
energy-saving opportunities specific to 
the consumer’s home, appliances, and 
electricity use.

Basic applications
 Basic home energy networks provide 
consumers with the same detailed infor-
mation and offer increased control over 

HVAC systems and major appliances to 
take advantage of time-of-use pricing. 
With time-of-use rates, the cost for elec-
tricity varies according to the time when 
it’s used. Consumers also gain the ability 
to set home comfort levels and operating 
preferences remotely via a mobile app. 
 Such basic systems have been shown 
to shift energy use out of peak peri-
ods and reduce a consumer’s demand 
contribution by as much as 50 percent. 
However, if a consumer does not pay at-
tention to grid signals that alert to higher 
or lower electric rates, he or she could 
end up paying more for power. 

Advanced applications
 Home energy networking becomes 
most attractive when configured to both 

minimize a consumer’s bill and a co-
op’s underlying cost of service. These 
advanced applications incorporate a va-
riety of devices, ranging from simple in-
home displays and websites to advanced 
apps on a smartphone or tablet. 
 Overall, this allows homeowners 
and their local electric co-op to control 
certain aspects of HVAC, lighting, and 
major appliances. 
 Such fully enabled home energy 
networks—in which both can modify 
settings and operating schedules and 
control in-home equipment under time-
of-use rates—can provide co-ops a 
meaningful and cost-effective means to 
defer the need to build new power plants 
while saving consumers money. 

How smart appliances interact with the national grid

As the research and development arm 
of the National Rural Electric 
Cooperative Association, CRN pursues 
innovative solutions that help [State 
Name] electric cooperatives deliver 
safe, reliable, and a�ordable power to 
their consumer-members.
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 Mayor Kip holden is pictured behind the podium at right leading a grand opening event 
for the long-awaited Central Thruway. The new 4.1-mile, four-lane road stretches from 
Florida Blvd. in Baton Rouge to sullivan Road in Central and is expected to provide quicker 
access to I-10 and relieve traffic congestion for daily commuters. The project was part of the 
city-parish’s Green Light Plan and was funded through a half-cent sales and use tax that 
passed parishwide in 2005. holden said the roadway should boost economic development 
and is one of many examples of local government putting public tax dollars to good use.

central thruway opens to relieve congestion
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Meeting of June 20, 2013
 The board of directors of DEMCO 
held its regular meeting Thursday, June 
20, 2013.  Board President Richard Sit-
man called the meeting to order at 6:00 
p.m.  
 The board then approved the min-
utes of the previous meetings, new 
member list, Treasurer’s Report and 
Operations Committee report as written.  
 From the Purchasing Committee 
report Mr. Randy Lorio, committee 
chairman, presented bids received. The 
board next approved a resolution to exe-
cute the following contracts from bids 
received: Lynch Construction LA, LLC 

for the Headquarters Mechanical Build-
ing Expansion; Kulaga Construction 
Company, Inc. for the Diversion Canal 
Double Circuit (Overhead) Project; 

Ca-Par Electric, Inc. for the Hammock 
Road Double Circuit (Overhead).
 From the Finance Committee report 
Mr. Steve Irving, committee chairman, 
reviewed the Interest, Fuel Cost Adjust-
ment and Financial Summary reports.  
The board approved a resolution reclas-
sifying those accounts disconnected in 
February 2013, as uncollectable. The 
board then resolved to ratify the action 
taken by Mr. Varnado and Mr. Vranic to 
reprice seven CFC loans.
 Mr. Danny Berthelot gave the 
ALEC report. The board resolved to 
appoint Mr. Leslie Falks and Mr. Danny 
Berthelot to serve as DEMCO’s voting 
delegates to the 2013 ALEC Annual 
Meeting with Mr. John Vranic serv-
ing as the alternate voting delegate.  
Next the board resolved to re-elect Mr. 

Danny Berthelot to represent DEMCO 
on the ALEC Board of Directors for a 
three-year term expiring in July 2016.  
 The board next approved a resolu-
tion appointing Mr. Berthelot to serve 
as voting delegate to the 2013 ALEC 
Annual Meeting for the purpose of 
electing the NRECA Representative, 
and also appointing Mr. Leslie Falks to 
serve as the alternate voting delegate to 
the 2013 ALEC Annual Meeting for the 
purpose of electing the NRECA Repre-
sentative. (Acct. No. 9060286002)
 Mr. Leslie Falks presented the Dixie 
Business Center and DEMCO Founda-
tion reports with no action taken.
 Mr. John Vranic presented the Man-
ager’s report with no action taken.
 Mr. Jim Ellis presented the Attor-
ney’s report with no action taken.

From the Board Room

Demco Board members receive committee reports

I ’m sav ing $212 a  year  by  sea l ing  a  few cracks . 
Wha t  can you do? Find  out  how the  l i t t le  changes 
add up a t  TogetherWeSave.com.

TOGETHERWESAVE.COM

I’M TIGHT WITH 
MY MONEY.  
AIRTIGHT.

J.k. Johnson
Denham springs, lA

225-665-7010

J.K.’s
tAxiDermy
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Our People - Your Power

We’re DEMCO, but to our 
  members we’re known as 

Preparing for hurricane season is a way of life for all of us in 

Louisiana.  Let us help you prepare this storm season by visiting 

DEMCO.org where you can download important safety tips, learn 

what to do if you lose power, view real time outage information, 

and stay updated on ensuing storms with live hurricane tracking.

demco.org/DEMCOLouisiana 


