Along these LINES
S E P T E M B E R /O C TO B E R 2020

Powering
Economic
Development

The DEMCO economic development
team continues to play a pivotal role
in the local area growth
Page 20
Manager’s Report
Page 4
Stay in the Know
Page 8
/DEMCOLouisiana

DEMCO.org

1 3 3 6 7 M u el l er _ A d _ L A _ 0 7 3 0 2 0 . i n d d

1

7 /3 0 /2 0

1 1 :1 1 A M

STATEWIDE MESSAGE

ALEC Annual Meeting, COVID-19
and Concern for Our Community
On July 27, the Association of Louisiana
Electric Cooperatives held its first-ever
virtual annual meeting. It seems we have
gone from one calamity to the next this
year in Louisiana, with tornadoes, lawsuits,
the COVID-19 pandemic and an active
hurricane season.
In the early days of the coronavirus
outbreak, it was clear the pandemic would
change our perception of normal. As
concepts such as social distancing first
circulated among health officials, electric
cooperatives looked ahead to identify and
confront the possible impacts of COVID-19.
Throughout this new COVID-19 reality,
our Louisiana electric co-ops have taken
necessary extreme measures to protect
employees so they can keep the lights on.
The services they provide are vital across
Louisiana in our homes, businesses and
hospitals. Damage from multiple storms and
the ongoing impact of the pandemic have
made this a challenging year, but our co-ops
have risen to the challenge and served their
communities with compassion and pride.
As our co-ops responded to local concerns and circumstances, we at ALEC
worked to present a unified front to our

political leaders in Baton Rouge and
Washington, D.C., and urged them to
address the specific needs of our communities and their cooperatives. Working alongside the National Rural Electric Cooperative
Association, our national trade organization,
we informed policymakers about the challenges faced on the ground in Louisiana.
The pandemic has caused reduced
income for many of our member co-ops,
but they have responded by helping their
communities, working with members on
extended payment plans, promoting local
businesses and expanding broadband access.
Helping member co-ops accomplish
those goals is the ALEC team, which is
dedicated to supporting Louisiana’s electric cooperatives through safety training,
employee education, member engagement,
communications, Youth Tour, community
outreach, government relations and legal
affairs—anything that helps your cooperative better serve you and your communities.
It is unclear what the coming weeks,
months or years hold, but I am absolutely
confident our co-ops will be there
serving their communities, leading with
compassion, and trying each and every

day to do the right
thing for their
members and their
employees.
One of the
CEO Jeff Arnold
Seven Cooperative
Principles—Concern for Community—
looms large right now in the minds of
America’s electric co-ops. It has governed
our response to the pandemic from the
beginning, and will continue to serve as our
primary focus as we seek additional ways to
help our co-op members.
Despite the challenges, our annual
meeting was a success. Guest speakers
included Louisiana Gov. John Bel Edwards
and NRECA CEO Jim Matheson.
Following their presentations, Federated
Rural Electric Insurance Exchange,
CoBank and the National Rural Utilities
Cooperative Finance Corp., presented
checks to ALEC. Member co-ops were
recognized for their previous year’s
accomplishments and involvement in the
Action Committee for Rural Electrification.
The annual safety and awards banquet
will be held at a later date due to socialdistancing restrictions.
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While the COVID-19 pandemic has highlighted the heroism of doctors, nurses and others
who protect the public, it has also brought out scam artists who prey on consumers.
Since the mid-March lockdown, a reported rise in scammers is happening across
the nation and right here at home. Unfortunately, scammers take advantage of people
during hard times. They make demands, incite worry and somehow get the attention
of good people.
Beware of callers who say they are calling from DEMCO and demand immediate
payment to avoid service disconnection, or who advise you to pay now with a credit card
or to mail a money order.
If you get a call from someone claiming to represent DEMCO demanding immediate
payment, or who gives you instructions to pay a certain way using a specific method, hang
up and report the suspected scam to the Federal Trade Commission at FTC.gov/complaint
or at 1-877-382-4357. You can also report it to the governor’s office and to DEMCO to
make state and local officials aware of particular schemes targeting our communities.
Regarding payments, DEMCO regularly works with members as needed to prevent
disconnection for nonpayment. For members who were unable to pay their electricity
bill during the height of the COVID pandemic, DEMCO is making payment contracts
available to residential members to levelize payments up to 12 consecutive months to
satisfy their outstanding balance. Members who received a notification through the mail
should call 1-844-MyDEMCO Monday through Friday between 8 a.m. and 4:30 p.m. to
discuss their situation and the options available.
There are many other resources available to help members through hardship as a
result of the pandemic. I encourage you to visit the DEMCO website to learn more
about national, state and local programs and resources. Visit www.DEMCO.org/
member-services/COVID-19.
The DEMCO Foundation is a nonprofit charitable organization funded by DEMCO
members to assist DEMCO members in need. Since 1997, the DEMCO Foundation has
granted more than $5.5 million to help our members through hard times. Although the
foundation does not pay utility bills, funds may help pay for rent or a mortgage, repairs
and maintenance on homes, pharmacy and medical supplies, and other needs. For
information or to apply, visit www.DEMCO.org/community/DEMCO-Foundation.
DEMCO has been a part of this community since 1938. In the past eight decades
and in all the days to come, I can assure you, DEMCO will do everything possible to
work with members through challenging times. Thank you for your past and continued
patience as we navigate these times together - the closings and openings and reclosings and
reopenings. We will power through together for the health and safety of our community.

Official Notice: Annual Meeting

In accordance with the provisions of Article III, Section 3.03 of the Bylaws of DEMCO, notice
is hereby given that the Annual Meeting of the members of the corporation is scheduled at
DEMCO Headquarters, 16262 Wax Road, Greenwell Springs, Louisiana, Saturday, September 12,
2020, at 10 a.m.
In accordance with Article IV, Section 4.05 of the corporation Bylaws, notice is hereby given
that the following persons qualified and were elected to fill the four positions on the board of
directors that were up for election this year.
Dennis Lott
Stephen Irving
Livingston Parish, Board District 8
East Baton Rouge Parish, Board District 4
Mike Anderson
East Feliciana Parish, Board District 5

Richard Sitman
St. Helena Parish, Board District 10

The annual meeting will be presented on Facebook Live to allow members to watch the
proceedings. Following the meeting, a recording can be accessed via hyperlink at DEMCO.org.

DEMCO began providing power in August 1938. The co-op now serves more than 112,000 meters in seven Southeast Louisiana parishes.

What Does it Mean to Be Part of a Co-op?
Being part of a cooperative means being
part of something special. With more than
40,000 cooperative businesses serving more
than 120 million people nationwide, co-ops
are made up of the members they serve.
The principles of every co-op in America
are based on honesty, openness, respect
and the democratic right of all members to
have a say in the business.
Formed as far back as 1844, co-ops
became a way for people to obtain goods
and services otherwise inaccessible or
too costly. Co-ops were established by
working together and pooling their
resources. Examples of well-known

co-ops include Associated Grocers, Blue
Diamond Growers, Ocean Spray and ACE
Hardware.
DEMCO is one of more than 903
electric cooperatives nationwide. The
cooperative powers 112,000 meters serving
members in Ascension, East Baton Rouge,
East Feliciana, Livingston, St. Helena,
Tangipahoa and West Feliciana parishes.
DEMCO was established in 1938 to
bring power to rural areas of southeast
Louisiana. (Account No. 07197701001)
“Cooperatives Build” is the theme of
this year’s National Cooperative Month,
celebrated in October.

Sign Up for Bank Draft!
DEMCO members who pay their bill by bank draft are
eligible to win a $50 gift card! Winning account numbers
are published in each issue of Along these LINES.
Congratulations to these winners:
Account #40000819002, #80196430002, #80064027001
and #80288011001.
It’s easy to sign up and be eligible to win! Go to
DEMCO.org/PaymentOptions or call 1-844-MyDEMCO.

“This year’s theme is excellent because
there are so many ways cooperatives help
to build a stronger rural America,” says
David Latona, DEMCO vice president of
marketing and member services. “Each
year, DEMCO invests in the community
to help dollars circulate close to home,
helping to strengthen the local economy.”
Cooperatives generate jobs in their
communities, keep profits local and pay
local taxes to help support community
services. Read more about the economic
impact of America’s co-ops and DEMCO
on pages 20-21, “Economic Impact and
Growth.”

DEMCO is closed September 7
in observance of Labor Day
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SPOTLIGHT

Embrace

The Gulf
Louisiana joins
coastal states in
yearlong celebration
By Colette Boehm

Oil and natural gas wells account for 17%
of U.S. crude oil production; 45% of U.S.
refining capacity is along the Gulf Coast.
PHOTO BY BRANDON WILT
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Beyond its miles of natural shorelines,
countless fishing docks and three major
ports, the Gulf of Mexico touches nearly
every aspect of Louisiana’s economy.
Recreational fishing, commercial
seafood and shipping are huge economic
drivers, each depending on access to
and resources from the Gulf. But it’s the oil
and gas industry that affects the state and
nation beyond any other.
Throughout its phases—from exploration
to production to shipping to refinement
and beyond—the impact of this industry in
Louisiana is as vast as the Gulf itself.
“There are roughly 33,000 people who
work offshore in the Gulf of Mexico,”
says James Hanzalik, vice president of
Clean Gulf Associates. “There are a huge
number of jobs just in the planning stage
(exploration and production). There are
geologists and engineers. They go out and
explore, and a lot of money goes into that
research. Then there is the construction of
production platforms and all the production
equipment. Then the product is brought
ashore, where we have refineries. Beyond
that, there are service companies and
chemical companies. It goes on and on.”
A Gulf Coast native, James credits onthe-water excursions during a high school
marine biology class for setting his path
toward a career on water.
James has spent much of his life working
in the Gulf—first during his 24-year career
in the U.S. Coast Guard and with CGA
since 2011. CGA is a nonprofit cooperative
formed by some of the largest exploration
and production companies working in the
Gulf. Its mission is to provide state-of-theart equipment and expert personnel to
respond to and mitigate marine incidents
such as oil spills.
“We’re an old-school co-op,” James says.
“We buy and stage equipment to be ready
to respond, so not every company has to
have a big cache of equipment themselves.”
By sharing resources, the companies
ensure each has top-notch capabilities at
the ready—a formula similar to another
organization James works with: the Gulf of
Mexico Alliance, which CGA sponsors.
GOMA is a regional partnership
representing more than 1,000 people
focused on sustaining and promoting

James Hanzalik, in inset above and center kayak, paddled in a Gulf of Mexico Alliance event.
PHOTO BY COLETTE BOEHM; INSET PHOTO COURTESY OF CLEAN GULF ASSOCIATES

Gulf resources. The nonprofit is led by
a network of federal agencies, academic
groups, businesses and other nonprofits.
This year, CGA has joined GOMA to
“Embrace the Gulf.” Launched in January,
the yearlong campaign showcases the
importance of the Gulf of Mexico and
highlights five areas of influence: resilient
coastal communities, prosperous industries,
superior educational opportunities, thriving
tourism and healthy ecosystems. The campaign includes daily online messaging and
events throughout the five coastal states.
The 2020 campaign includes events and
activities that restore coastlines, rehabilitate
wildlife and improve water quality. Statespecific education and cleanup events, as
well as a regional Paddle the Gulf ecotourism opportunity, also are planned.
Much like CGA’s model, the collaboration GOMA fosters is vital, James says.
“Developing oil production in the Gulf
has a huge economic impact not only on
the state of Louisiana, but also on Texas,
Alabama and, to some degree, Mississippi,”
James says, noting that protecting the
resource and supporting the jobs associated
with it is important to everyone.
In addition to containment and recovery
equipment, CGA employs plans for wildlife
rescue and habitat protection.
“We’re there to protect the environment,” James says. “That’s our main job.”
CGA operates from six sites in Louisiana
and two in Texas, supporting its members
throughout the Gulf.
GOMA shares a similar mission.

“We couldn’t ask for better partners,”
James says. “The work of oil companies,
environmental organizations and state agencies all fits together in the Gulf. GOMA is a
part of that. They bring us all together.”
Through his cooperative efforts with
CGA and GOMA, James hopes to ensure
the resource he loves remains healthy and
productive for generations to come.
GOMA started out as part of the U.S.
Ocean Commission in 2004. The value of
GOMA relationships established across state
lines and among agencies and industries is
most evident when responding to events
such as the Deepwater Horizon explosion
and oil spill in 2010.
Just as the resilience of the Gulf and all it
touched was tested 10 years ago, Louisiana’s
communities and economy are being tested
this year by the COVID-19 crisis.
“The Gulf of Mexico is an astonishingly valuable natural resource,” says Laura
Bowie, GOMA executive director. “It supports 60 million people who live and work
throughout the Gulf coastal region and an
even greater number of people who visit.
“GOMA is proud to embark on a campaign to promote the vitality, sustainability, beauty and productivity of the Gulf of
Mexico. In the year that represents an anniversary for a variety of natural and manmade hazards, we now find ourselves in
another crisis that extends well beyond our
region. It is yet another reason to celebrate
the resilience of this amazing resource.”
See Gulf of Mexico facts, page 16
S E P T E M B E R / O C TO B E R 2 0 2 0
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DEMCO

Stay in
the Know

At DEMCO, we strive to improve our
operational efficiency so we can provide
the best service possible for our members.
We rely on data for nearly every aspect
of our operations, which is why we need
your help. By making sure we have your
most accurate and complete contact
information, we can serve you better.
Are you married? If so, you and your
spouse should both be listed on your
account. To check, log in or give us a call.
The graphic at right provides detailed
instructions to manage your account.
Go to DEMCO.org. On the home
screen select “New User? Register Now”
below the login button. Each spouse is
required to provide their Social Security
number, but this is an easy step to make
sure we are authorized to talk with either
of you about anything having to do with
your electric service.
Accurate information also improves
communication for reporting and
repairing outages. Up-to-date contact
information may speed up power
restoration. For example, the phone
number you provide is linked to
your service address in our outage
management system. This means when
you call to report an outage, our system
recognizes your phone number and
matches it with your account location.
Accurate information helps our outage
management system predict the location
and possible cause of an outage, making
it easier for our crews to correct the
problem. (Account No. 80064027001)
While we always do our best to
maintain service, we occasionally plan
outages to update, repair or replace
equipment. In these instances, we provide
advance notification to affected members
through automated phone messages,
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Manage YOUR ACCOUNT

Register for online account access at DEMCO.org. It’s quick and easy to set up! You
must have your account number and an email address to register. You can activate
bill alerts, and access your account information from anywhere at any time. Check out
your latest kWh usage, meter readings, and due dates all in one convenient place.

First time users need to register for an online account.
Visit DEMCO.org and on the homescreen page – to the right - you’ll see MY DEMCO
ACCOUNT. Below the LOG IN button you will see “New User? Register Now” – click that.
Now you’re at the Customer Login Page. Enter your Account Number – include only
the number without the dash in that field.
Next you need to create a password, then click New User. It’s that simple! Now you
can explore your online account, set up bill reminders and more.
For future log ins, go to DEMCO.org and enter your User ID and Password on the
homepage in the box to the right: MY DEMCO ACCOUNT.
Remember your User ID is your account number that is
printed on your bill.
If you forget your password, here’s a trick to try –
Enter your User ID (account number) and the last four
digits of your home telephone number (xxxx). If we
have an email address on record for you, then your
password will be emailed to you when you click
Submit!

Or you can call DEMCO Member Services to
assist you at
1-844-My-DEMCO
(1-844-693-3626).

text messages or email if we have
your updated contact information and
communication preferences.
Many of you have been co-op members
for years, and it’s likely your account
information hasn’t been updated for some
time. We recognize many members now
use a cellphone as their primary phone
service, and we might not have that
number in our system.

We want to emphasize that we never
share your contact information with third
parties. It is only used by DEMCO to send
important information to you.
Please take a moment to confirm
or update your contact information
by logging into your account or by
calling DEMCO member services at
1-844-MyDEMCO (1-844-693-3626). Take
a few minutes to help us serve you better.
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Shop When You Need To Online & In-Store

NO COUPON REQUIRED

SUPERRating
COUPON
Customer

3-Ply Disposable
Face Masks

Less Than
50¢ Per Mask

10 Masks
per Pack

4

ITEM 57593

While
Supplies Last

In-Store Only

Use Online & In-Store

3

19

Use Online & In-Store

*
55592309
*
LIMIT 4 - Exp. 10/22/20*
55592309

ITEM 69115/69121
69129/69137
69249/877 shown

Use Online & In-Store

*
55593073
*
55593073
LIMIT 4 - Exp. 10/22/20*

Use Online & In-Store

Use Online & In-Store

*
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*
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Anvil A137HOS
$66.39

Use Online & In-Store

*
55601616
*
55601616
LIMIT 3 - Exp. 10/22/20*
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63248/64080
63091 shown
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79

$
Use Online & In-Store

Save
50%
Use Online & In-Store

*
55602077
*
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LIMIT 4 - Exp. 10/22/20*

Compare to
K Tool
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$151.42
ITEM 64552/64832
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Save
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1

Save
50%
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Neocraft 60635
$39.99

Use Online & In-Store

*
55603229
*
LIMIT 4 - Exp. 10/22/20*
55603229

ITEM 62515
66911 shown

SUPERCustomer
COUPON
Rating
(3480)

3/8" x 14 ft., Grade 43 6.5 HP (212 CC) OHV
Towing Chain Horizontal Shaft Gas Engine

1999 $9999

$

3999 $11999

$

Use Online & In-Store

*
55603535
*
55603535
LIMIT 1 - Exp. 10/22/20*
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99

$

1999

SUPER
COUPON
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Rating

99

*Original coupon only. No use on prior purchases after 30 days from original purchase or without original receipt. Valid through 10/22/20.

u n t r y_

ITEM 69645/60625 shown

Rapid Pump 1.5 Ton
Lightweight Aluminum
Floor Jack

*
55603255
*
LIMIT 4 - Exp. 10/22/20*
55603255

h f t _ l o u i si an aco

Compare to
Ironton
61451
$19.99

(4982)

$

9

®

Save
83%

SUPER Customer
COUPON
Rating

$

(1660)

$

Use Online & In-Store

*
55600337
*
55600337
LIMIT 1 - Exp. 10/22/20*

ITEM 56808/68862
63190/62896 shown

18" Working Platform Step Stool

1499

$

(3886)

4

ITEM 69955
64284
42292 shown

Use Online & In-Store

*
55598425
*
LIMIT 3 - Exp. 10/22/20*
55598425

Save
$
39

Compare to
Worx
WG309
$99.98

8F
T. 1
0"

(6317)

SUPER
COUPON
Customer
Rating

$ 99

Compare to
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SC1
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$30.41
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7999

$

$ 99

Save
54%

Automatic Battery
Float Charger

9

Compare to
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$68.14

5999

$
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99 $ 99
$ 99 $ 99
99 39

SUPERCustomer
COUPON
Rating

$ 99

99

SUPERCustomer
COUPON
Rating

74 29

®

6F
T. t
o

(3820)

300 lb. Capacity 130 Piece Tool Kit
ATV/Lawn Mower Lift with Case

ITEM 60395/62325
62493/61523 shown

1099

SUPER Customer
COUPON
Rating
(2870)

Save
$
46

(7091)

7 AMP Electric Pole Saw
9.5" Bar

18

$

*
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*
55595578
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SUPER Customer
COUPON
Rating

$

SUPER COUPON
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Save
83%

Compare to
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$290.75

Use Online & In-Store

*
55593020
*
55593020
LIMIT 1 - Exp. 10/22/20*

ITEM 56391, 56393, 64818,
56392, 56390, 56394

$

Save
$
120

Green

Save
$
730

29 Piece Titanium
Drill Bit Set

169

ITEM 56719

Compare to
Max Load
38028
$121.47

Use Online & In-Store

*
55592605
*
55592605
LIMIT 4 - Exp. 10/22/20*

Compare to
Snap-on
Blue-Point
KRBC10TBPC
$880

(4980)

$
99
$
19999

ITEM 63066
62314 shown

Compare to
Coleman 635394
$39.99

ITEM 64723/64189
63922 shown

Side
tray sold
separately.

19999

SUPER COUPON
Customer Rating

10 ft. x 17 ft. Portable Garage

Blue

14999

$

Compare to
Promier
SW-SWITCH-12/24
$4.99

YOUR CHOICE
OF 6 COLORS

$

(1864)

99

Save
50%

30", 4 Drawer Tech Cart

Save

SUPER
COUPON
Customer
Rating

2999

$

(1190)

60%

(4984)

YOUR CHOICE OF COLOR

$

SUPER
COUPON
Customer
Rating

(5952)

1

$ 99

SUPERRating
COUPON
Customer

Heavy Duty
Foldable Aluminum
Sports Chairs

*
55591468
*
55591468
Exp. 10/22/20*

$ 99

65%

*
55591903
*
LIMIT 1 - Exp. 10/22/20*
55591903

Limit 1 coupon per customer per day. Save 20% on any 1 item purchased. *Cannot be used with
other discount, coupon or any of the following items or brands: Inside Track Club membership,
Extended Service Plan, gift card, open box item, 3 day Parking Lot Sale item, compressors, floor
jacks, power stations, safes, storage cabinets, chests or carts, trailers, welders, Admiral, Ames,
Atlas, Bauer, Central Machinery, Cobra, CoverPro, Daytona, Diamondback, Earthquake, Fischer,
Hercules, Icon, Jupiter, Lynxx, Poulan, Predator, Tailgator, Viking, Vulcan, Zurich. Not valid on
prior purchases. Non-transferable. Original coupon must be presented. Valid through 10/22/20.

SUPER COUPON

Save
Compare to
Blue Hawk
BG8X10-Y
$8.78

*55588370
*
55588370

Use Online & In-Store

200 Lumen LED
Super Bright
Flip
Light
Customer
Rating

(2261)

2

Save
$
16

ITEM 63358/63925
57162
63363 shown

*
55589155
*
55589155
LIMIT 1 - Exp. 10/22/20*

$ 99 $499

99

ITEM 63024
63025 shown

Use Online & In-Store

Use Online & In-Store

Compare to
ProElite
AZC0AB
$5.99

LIMIT 3

7 ft. 4" x 9 ft. 6"
All Purpose/
Weather Resistant Tarp

10999

Compare to
PowerSmart
PS50
$126.10

Save
$
85

Compare to
Porter-Cable
118903799
$249.99

2

ANY
SINGLE
ITEM*

$ 89

SUPER
COUPON
Customer
Rating

900W Max. Starting 2 Cycle
Gas Powered Generator

124

69¢

164

ITEM 56241
64857 shown

(1245)

$

WOW!

99

18999

SUPER
COUPON
Customer
Rating

$

(6155)

20 Gallon, 135 PSI
Oil-Lube
Air Compressor

$

• Breathable
• Comfortable,
Lightweight
• Single Use
• Non-Medical

20%
OFF

12" x 12"
Microfiber
Cleaning Cloths
Pack
Customer
Ratingof 4

(674)

$

$ 99

SUPER COUPON

Compare to
Mibro
426920
$64.99
ITEM 40462/60658
97711 shown

Save
69%

Use Online & In-Store

*
55604910
*
LIMIT 4 - Exp. 10/22/20*
55604910

Compare to
Honda
GX200UT2QX2
$329.99

Save
$
230

ITEM 60363/69730 shown
ITEM 68121/69727
CALIFORNIA ONLY

Use Online & In-Store

*
55607475
*
LIMIT 2 - Exp. 10/22/20*
55607475

Pricing, promotions, and availability may vary by location and at www.harborfreight.com and are subject to change without notice.
We reserve the right to limit quantities.
“Compare
to” advertised price means that the specified comparison, which is an item with the same or similar function, was advertised for sale at or above the “Compare to” price by another
national retailer in the U.S. within the past 90 days.
Prices advertised by others may vary by location.
No other meaning of “Compare to” should be implied.
Although we make
every effort to assure that our prices and products are advertised as accurately as possible, we are only human and in the event an error is made, we reserve the right to correct it.
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Make Your
Voice Heard

There’s an old political saying, “If you’re not at the
table, you’re on the menu.” This adage is the perfect answer to the question, “Why vote?” It’s a blunt
description of what happens when you don’t engage in
the political process.
If you don’t vote, you’re not only missing the
opportunity to support a candidate who shares your
views and concerns, you’re allowing others to chart
a course that impacts your future. That’s why we
encourage all Louisiana
electric cooperative
members to recognize
National Voter
Registration Day on
September 22, 2020.
Whether you’re
registering yourself
or others to vote, or
helping members of our community get organized,
there are many ways to get involved.
While local elections may not be as exciting as a
high-profile presidential election, they are just as critical. Local elections have a direct impact on your community and quality of life.
As at the national level, local elections represent who
we are as a community and, more importantly, where
we want to go. Whether it’s an election for a mayor,
sheriff, state representative, school board, public service
commissioner or an electric co-op board member, your
vision for the community is tied to your vote.
A strong voter turnout shows investment in the
community and ensures a diverse number of views
are represented. The entire community benefits when
more people participate in the process because greater
numbers reflect a consensus on the direction of the
future and the will of the people.
By voting in national, state and local elections,
you are a role model for your family, friends and colleagues. The act of voting demonstrates your support
for the community and helps officials chart a course
for the future. Democracy is not a spectator sport.
Research candidates, learn about issues on the ballot,
and get out and vote!
To learn more about National Voter Registration Day or to
get involved, visit www.nationalvoterregistrationday.org.
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LEARN MORE:

Fighting for Your Access
Electric co-ops seek to improve
broadband in rural Louisiana
A bill that would have
significantly hampered
the ability of electric
cooperatives in Louisiana
to provide retail broadband
to their members was struck down by the governor
following a broad grassroots effort by the state’s co-ops.
Louisiana Gov. John Bel Edwards vetoed the bill
June 8, noting amendments to the measure ran
counter to the original intent of the bill, which was to
allow electric cooperatives to enter the broadband
business and serve their 1 million members.
Quick work by the Association of Louisiana Electric
Cooperatives—with assistance from the National Rural
Electric Cooperative Association—helped derail the
legislation, which passed unanimously in the state
House and Senate.
ALEC CEO Jeff Arnold delivered 500 signed petitions to the governor opposing the bill, and explained
the concerns of co-ops and their members.
“Our member Louisiana electric cooperatives have
done an excellent job of cultivating relationships with
their member-consumers,” Arnold said. “It is truly
impressive to watch their members jump into action
when they are called upon by their local electric
cooperative. Relationships like these are only built
with integrity and being a trusted source for political
information.”
The original bill would have authorized electric
cooperatives to allow internet service providers access
to their poles without requiring additional consent of
property owners. But it was amended to restrict electric
Jeff Arnold, CEO of the Association of Louisiana Electric Cooperatives, with some
co-op broadband projects to areas deemed “unserved”
of the 500 petitions he delivered to Gov. John Bel Edwards opposing a bill that
by the Federal Communications Commission.
would have interfered with the state’s electric cooperatives’ ability to provide
These FCC designations are based on service
broadband access to their members.
provider filings at a census block level and are known
to be inaccurate.
The Senate bill advanced in the state legislature facilitates
“Such a law would have been bad for electric cooperatives that
Louisiana electric cooperatives entering the broadband space or
seek to serve all their members equally and bad for consumers
allowing internet service providers to use their infrastructure
generally by depriving them of competition and, in some cases,
without the restrictions of the vetoed bill.
depriving them of access in the first place,” said Kelly Wismer,
In addition, House Bill 69 provides a 50% rebate on sales and
NRECA’s legislative director for broadband initiatives.
use tax for fiber-optic cable for grant winners under the Rural
The Louisiana electric cooperatives worked with Sen. Beth
Development Opportunity Fund—a $20.4 billion initiative to
Mizell to ensure Louisiana electric cooperatives were able to
deliver high-speed fixed broadband service to rural homes and
compete in the broadband market.
small businesses that lack it.
S E P T E M B E R / O C TO B E R 2 0 2 0
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IN THE KITCHEN

FALL INTO

Easy-to-Make
Dinners
Pizza Pancakes

2 cups biscuit/baking mix
2 teaspoons Italian seasoning
2 large eggs
1 cup 2% milk
½ cup chopped pepperoni
Recipes by Gertrude Treadaway
Photo by Hanna Cheek
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½ cup shredded part-skim
mozzarella cheese
1 plum tomato, chopped and seeded
¼ cup chopped green pepper
8 ounces pizza sauce, warmed

In a bowl, combine biscuit mix and Italian seasoning. In another bowl, whisk eggs
and milk until blended. Add to dry ingredients, stirring just until moistened. Stir
in pepperoni, cheese, tomato and pepper.
Preheat griddle over medium heat. Grease lightly.
Pour batter by ¼ cupfuls onto griddle. Cook until bubbles on top begin to pop
and bottoms are golden brown. Turn, then cook until second side is golden brown.
Serve with pizza sauce.

Nacho Pie

4 cups tortilla chips,
coarsely crushed
1 pound ground beef
½ cup chopped onion
8 ounces tomato sauce

16-ounce can chili beans,
undrained and warmed
1 cup shredded part-skim
mozzarella cheese

Heat oven to 375 F.
Place chips in a lightly greased 9-inch pie plate. Set aside.
In a large skillet, cook beef and onion over medium heat
until meat is no longer pink. Drain. Spoon over chips. Top
with tomato sauce, beans and cheese.
Bake, uncovered, until heated through and cheese is
melted, about 7 to 8 minutes.

Sloppy Joe Pasta

1 pound ground beef
1 envelope sloppy joe mix
1 cup water
8 ounces tomato sauce
6 ounces tomato paste

7 ounces small shell pasta,
cooked and drained
1 cup 4% cottage cheese
½ cup shredded cheddar
cheese

Heat oven to 350 F.
In a Dutch oven, cook beef over medium heat until no
longer pink. Drain. Stir in the sloppy joe mix, water, tomato
sauce and paste. Heat through. Remove from the heat and
stir in pasta.
Spoon half of mixture into a greased 2½-quart baking
dish. Top with cottage cheese and remaining pasta mixture.
Sprinkle with cheddar cheese.
Bake, uncovered, for 30 to 35 minutes, until bubbly and
cheese is melted.

Bacon Bow Tie Pasta
8 ounces bow tie pasta
½ pound bacon
8 ounces cream cheese,
softened
¼ cup butter, softened

1½ teaspoons Italian
seasoning
2⁄3 cup milk
½ cup grated Parmesan
cheese

Cook pasta according to package directions. Drain and keep
warm. Cook bacon according to package directions. Drain
well and crumble.
Beat cream cheese, butter and Italian seasoning in a
medium-size microwave-safe bowl at low speed with an
electric mixer until smooth. Gradually add milk, beating
until mixture is smooth.
Microwave cream cheese mixture at high for 3 minutes
or until thoroughly heated, whisking every 30 seconds. Pour
cream cheese mixture over warm pasta and toss to coat. Top
with crumbled bacon and Parmesan cheese.
Lightened version: Substitute reduced-fat or turkey bacon,
⅓-less-fat cream cheese and 2% reduced-fat milk.

Ham and Cheese Pinwheels
8-ounce tube crescent rolls
½ pound deli sliced ham
2 tablespoons Dijon mustard
8 ounces sliced Swiss cheese
4 tablespoons butter, melted

¼ teaspoon garlic powder
2 tablespoons chopped
parsley
1 teaspoon poppy seeds

Heat oven to 350 F. Grease an 8-inch-by-8-inch baking pan with
cooking spray.
On a lightly floured surface, unroll dough and separate the
sheet into rectangles. Pinch the perforations to seal. Spread
mustard onto each rectangle. Top with sliced ham and cheese.
Starting with one short side, roll up each rectangle. Pinch edges
to seal. Cut each roll into five or six slices. Place cut side up in
baking pan.
In a small bowl, whisk together butter, garlic powder and
parsley. Brush over pinwheels, then sprinkle poppy seeds on top.
Bake for 12 to 15 minutes, until the rolls are golden.

Mac ‘n’ Cheese Dinner

2 cups elbow macaroni
4 medium carrots, thinly sliced
10 ounces frozen peas
1 cup cubed cooked ham
2⁄3 cup milk
¼ cup cream cheese, softened

4 ounces shredded mozzarella
2 tablespoons grated
Parmesan cheese
1 teaspoon dried basil
1⁄8 teaspoon salt
1⁄8 teaspoon pepper

Cook macaroni in boiling water for 3 minutes. Add carrots
and peas; return to a boil. Cook until macaroni is tender,
5 to 6 minutes longer. Drain. Add ham.
In a 1-quart microwave-safe dish, combine the milk
and cream cheese. Cover and microwave at 50% power for
3 minutes. Stir. Cook until cream cheese is melted, about 2 to
3 minutes more. Stir in mozzarella, Parmesan, basil, salt and
pepper. Pour over pasta and toss to coat.

Baked Cheddar Eggs and Potatoes
3 tablespoons butter
1½ pounds red potatoes,
chopped
¼ cup minced fresh parsley
2 garlic cloves, minced

¾ teaspoon kosher salt
1⁄8 teaspoon pepper
8 large eggs
½ cup shredded extra-sharp
cheddar cheese

Heat oven to 400 F.
In a 10-inch cast-iron or other ovenproof skillet, heat butter
over medium-high heat. Add potatoes. Cook and stir until
golden brown and tender. Stir in parsley, garlic, salt and pepper.
With the back of a spoon, make four wells in the potato
mixture. Break two eggs into each well. Bake until egg whites
are completely set, and yolks begin to thicken but are not hard,
about 9 to 11 minutes.
Sprinkle with cheese. Bake until cheese is melted, about
1 minute.
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More than 2 people die from skin cancer every hour. See something
new, changing or unusual? It could be skin cancer. Check yourself
for The Big See today.

TheBigSee.org

Publishers Clearing House

You Gotta Be In It To Win It!
The Prize Patrol is looking for the next BIG WINNER!

Hurry! e
lip out th

10.75"

C
elow
coupon b er
to ent
today!

#

PUBLISHERS CLEARING HOUSE

OFFICIAL ENTRY COUPON

$1,000.00 A DAY FOR LIFE!
READY TO BE AWARDED OCTOBER 31 ST

o YES, I WANT TO WIN $1,000.00 A DAY FOR LIFE!

10/2/2o

NAME

ADDRESS
CITY

Respond By

STATE

ZIP

MAIL TO: Publishers Clearing House • 15 Contest Processing Center • St. Cloud, MN 56388-0015
OR GO TO: www.pch.com/YES

20-PB854MO

ZA854

OFFICIAL RULES: ALL PRIZES GUARANTEED TO BE AWARDED AS OFFERED. NO PURCHASE OR PAYMENT NECESSARY TO WIN. VOID WHERE PROHIBITED. ALL GIVEAWAYS ARE VOID IN THE
PROVINCE OF QUEBEC AND RESIDENTS OF THAT PROVINCE ARE NOT ELIGIBLE TO ENTER OR WIN. Contest Officials will take a special early look for a matching winning number in just a few
weeks. A prize of $1,000.00 A-Day-For-Life will be paid to the winner of Giveaway No. 16000 if the timely returned winning entry for our October 31st Special Early Look SuperPrize Event
comes from this promotion. If an eligible matching winning number is not returned, an alternate winner will receive a $1,000,000.00 prize. Award subject to verification of identity and
eligibility. Winner must sign an Affidavit of Eligibility within 30 days or alternate winner will be selected. Principals and employees of PCH and their immediate families are not eligible. Board
of Judges’ decisions are final. Bulk entries will not be accepted. Not responsible for lost or mutilated mail. Entry constitutes permission to use winner’s name and photograph in television
commercials, in website promotions, and for other promotional purposes, unless prohibited by law. Subject to complete Official Rules available at website or mail address provided. Entry
must be received by 10/2/20.
Please visit www.pch.com to view our Privacy Policy and California Consumer Privacy Act Disclosures or to exercise your rights under that Act. You can also exercise your rights by calling 1-844-557-8505.

ACCREDITED
BUSINESS
A+ Rating

SWEEPS FACTS: Giveaway No. 16000; End Date: 2/28/21; Est. Odds of Winning: 1 in 6,200,000,000. You Have Not Yet Won. All Entries Have the Same Chance of Winning. We don’t know who the winner is. Enter
For Free. You don’t have to buy anything to enter. Enter As Often As You Like. You may submit additional entries by writing to the address provided. Each entry request must be mailed separately. Buying Won’t Help
You Win. Your chances of winning are the same as someone who buys something.

Gulf of Mexico Facts

A core initiative of Embrace the Gulf is to share facts about
the Gulf of Mexico. The Gulf ’s influence goes far beyond local
connections. The states it touches are linked through oil and gas
exploration, tourism, marine transportation, and commercial
and recreational fishing—industries impacting the region and the
entire country. Here are a few nuggets from the Gulf of Mexico
Alliance illustrating the Gulf ’s diversity, environmental and
economic importance, and wealth of recreational opportunities.
The Gulf of Mexico region includes Florida, Alabama, Mississippi,
Louisiana and Texas. Combined, these states share 1,631 miles of
coastline divided as follows: Florida, 770 miles; Louisiana, 397 miles;
Texas, 367 miles; Alabama, 53 miles; and Mississippi, 44 miles.
If the five Gulf states were a country, the economy would rank in the top
Red snapper is a popular catch aboard the many Gulf Coast charter
10 worldwide with a gross domestic product of more than $2 trillion.
boats that take anglers fishing. PHOTO BY MARY SERGEANT
The Gulf of Mexico covers 600,000 square miles, measuring
approximately 1,100 miles east to west and 800 miles north to south.
The Gulf is home to six of the top 10 most productive shipping ports in the country.
Industries in the Gulf of Mexico region have built 70% of the U.S. naval fleet of warships.
At its deepest point, the bottom of the Gulf of Mexico is 2.7 miles underwater. However, most of the
Gulf is much shallower. About 60% of the Gulf is less than 700 feet deep.
Within the Gulf ecosystem are 207 estuaries, 47 wildlife refuges, 15.6 million acres of wetlands
and eight national parks.
Natural resources in the five Gulf states support the employment of more than 8 million people.
Each of the five Gulf states has an artificial reef program to supplement natural underwater
habitats. These artificial reefs enhance fishery resources and fishing opportunities by creating
habitat for fish and invertebrate species using man-made materials.
Because of its warm waters and diverse habitats, 15,419 documented marine species make their
home in the Gulf of Mexico.
The Gulf states generate 1.3 billion pounds of seafood a year, which is more than the annual
production of the mid-Atlantic, Chesapeake and New England areas combined.
The Gulf of Mexico provides 77% of the U.S. shrimp harvest.
The most popular vacation destination in the United States is the Gulf states, with an economic
impact of $45 billion annually from tourism.
Paddling events will be held on the waters of each
of the Gulf states as part of this year’s Embrace
the Gulf celebration. PHOTO BY COLETTE BOEHM
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A shrimp boat works the waters of the Gulf.
PHOTO BY BILLY POPE

DEMCO

The Value of Electricity
It wakes us in the morning, heats the water for a shower,
powers the coffee machine and so much more. It lights our
way and powers our day.
Whether cooking dinner, watching TV, working on the
computer or charging up a cellphone, we all rely on electricity.
It is abundant, easily accessible and adds so much to our
quality of life. Thank goodness for electricity!
Most of the time, we don’t even think about electricity.
We use it all day long. Most of the time, we don’t make a
conscious decision to use electricity. It’s just there for us
whenever and however we need it. It’s the backdrop to a
comfortable home, cooled or heated just the way we like it. It
heats water for dishwashing, cleaning clothes and bathing.
We hardly notice all the ways we use electricity, except
when the power goes out or the monthly bill is due.
Given the extent to which we rely on electricity to power
our modern-day lifestyle, we are lucky it isn’t cost-prohibitive.
On the contrary, it’s a great value—especially compared to
other common services and expenses.
Here are some interesting facts about the value of
electricity:
Since the 1970s, the cost of a home has increased 1,000%,
beef 500%, a loaf of bread 800%, a gallon of gas 800% and the
average cost of a new car 1,000%. Electricity has increased by
only about 3% to 4% in the past five decades, with a stable
forecast for many years to come. (Account No. 80196430002)
Even though the price of electricity doesn’t fluctuate nearly
as much as other consumer goods, it is still an expense. If you
think about when and how you use electricity, you may find
ways to lower your bill.
Here’s the key: You only pay for what you use.
Each month, your electric meter measures your energy
use. To lower your bill, lower your use. Set your air
conditioning to 78 degrees in the summer and 68 degrees
in the winter to save up to 3%. Replace incandescent bulbs
with LED bulbs that use less energy. Outside the home,
strategically place the right combination of plants and trees
to provide shade and energy savings. According to the U.S.
Department of Energy, the average household can save $100
to $250 in yearly energy costs.
If windows and doors are not sealed, cool air can escape
and warm air can enter. Seal your windows and doors.
Consider temporary fixes such as plastic film kits to cover
glass windows. Proper sealing and insulation in the attic also
improve a home’s energy efficiency.
Even though energy is a good value, it’s still an expense that
affects our budget each month.
To increase awareness of the energy you use and for ways
to lower your bill, visit DEMCO.org/energy-savings.

Source: U.S. Bureau of Labor Statistics Consumer Price Index

your ticket to savings

The Co-op Connections®
Program!

local deals

national deals SHop online

coupons.com

cash back mall

prescriptions

This exclusive, free program offers
DEMCO members incredible
discounts on everyday expenses.
Start saving today!

Sign up at DEMCO.org
/DEMCOLouisiana
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1 in 8 women
in the U.S. will be

diagnosed with
BREAST CANCER

in her lifetime.

Who’s Your

ONE?

“ I have two kids and

I have to be here
for them.”
Marie Forbes and her husband, Glenn

Where the end of breast cancer begins.™
©2019 Susan G. Komen®.

Hear their story at komen.org/yourone

As we continue to swing for
the fences, we know that
any advancement can
have a life-changing impact.

Whatever
it takes.

Stand up for the 16 million
people living with cancer
in the U.S. and Canada. Visit
StandUpToCancer.org/MLB

Stand Up To Cancer is a division of the Entertainment
Industry Foundation (EIF), a 501(c)(3) organization.
Major League Baseball trademarks and copyrights
are used with permission of Major League Baseball
Properties, Inc. Visit MLB.com

DEMCO

Powering Economic Development

DEMCO continues to play a pivotal role in local economic growth
By Colette Boehm
The DEMCO service area has changed and
grown tremendously during its eight decades
in service. As the largest electric cooperative
in Louisiana—with 112,000 meters across
a seven-parish territory—DEMCO plays a
major role in powering economic growth.
All the while, its rates have remained among
the lowest in the country, with members
enjoying excellent reliability.
The region once again is experiencing
major redevelopment in commercial
office and industrial space. Along with
the addition of new business DEMCO
Vice President of Marketing and Member
Services David Latona says this is not
only good for the economy, but good for
DEMCO members.
Louisiana residents have the lowest rates
in the country.
“We work hard to keep costs low for our
residential members, who represent 93%
of our customer base,” Latona explains.
“Additional bulk rate power supply not only
supplies the new businesses, but it helps
keep residential prices down.”
Those rates are one factor fueling
growth in the Baton Rouge region. The
DEMCO community—which includes
Ascension, East Baton Rouge, East Feliciana,
Livingston, St. Helena, Tangipahoa and
West Feliciana parishes—is part of the

nine-parish Capital Region promoted by the
Baton Rouge Area Chamber.
The chamber is the lead economic
development organization for the region.
It works with business leaders and other
local partners to attract new businesses
and grow jobs.
“We’ve seen growth, specifically in
suburban areas,” Latona says. “Much of this
new commercial development is connecting
the dots of those suburban areas. Interstate
12 starts in Baton Rouge and goes east. It
runs right through the heart of our service
area, and this is where we’re seeing extensive
multiuse growth. Developments like The
Greens at Millerville are an example of
connecting the dots.”
The development is on the site of the old
Fairwood Country Club. Plans call for 320
apartments and 393,000 square feet of retail
and office space to be built on roughly 54
acres. (Account No. 03576301001)
“It’s a very diverse mix of businesses,”
Latona notes. “There are many service
providers, as well as several restaurants.
Richards Honda is now open on a 9-acre
property and The RV Shop is occupying 5
acres of land. There’s also office space and a
20,000-square-foot service center.”
The same type of growth is happening
in other sectors throughout the Interstate
12 corridor. Another new cluster of
developments is in the Juban Crossing area,
near Denham Springs, with retail, restaurant

and commercial development converging.
“This type of multiuse growth is a
key element in the DEMCO five-year
strategic plan,” says DEMCO CEO and
General Manager Randy Pierce. “Economic
development and business development
go hand in hand: serving a growing and
changing member base while keeping rates
down and continuing to give back to the
community. This focus is important to
DEMCO members. It translates to new jobs
and new tax revenues. In many cases, they’re
bringing new services to our community. It’s
good for the entire community.”
Jayson Newell is regional director of
economic development at BRAC. He’s
seen firsthand how the availability of
reliable and affordable utilities attracts
new business development.
“Economic development is a team sport,”
Newell says. “We have staff who work with
business expansions and we have a team
working on recruiting new businesses. That
team includes lots of partners, like DEMCO,
to help us appeal to new prospects.”
DEMCO’s full-time staff includes
business development, engineering design
and operations professionals who provide
value-added services that help bring new
business to southeast Louisiana.
“Having people who know their
product and know how to market it is
a big advantage,” Newell says. “We’re
thrilled to work with DEMCO. They are
great partners, offer competitive power
rates and are very responsive. They’ve got
a good team and they are important in
our efforts to continue to be successful.
“We are blessed here in Baton Rouge.
We’ve been successful across diverse
industry sectors. It’s been white-collar,
blue-collar, tech projects and others. That
all trickles down. These people bring jobs
that bring people in. They will look for
houses. They will shop in grocery stores.
It’s good for everybody.”
The DEMCO economic development
team includes, from left, Toma Holland,
Veronica Claiborne, Jim Cavanaugh and
Heather Verrett.

DEMCO itself contributes to the
local and state economy. In a recent
study of economic impact from 2014 to
2018, DEMCO added $967.8 million to
Louisiana’s gross state product, including
$850.9 million in value added to the local
economy.
DEMCO supported an average of 1,210
jobs a year and $395.8 million in wage
income throughout Louisiana. In the local
community, DEMCO is responsible for
1,103 jobs annually and $352.7 million in
wage income.
“Our role in providing power is
essential to the region’s growth and its
overall quality of life,” Pierce says. “The
co-op is a powerful business model
established by the members we serve.
Together, we generate $89.1 million in
federal taxes and $93.1 million in state
and local taxes in Louisiana.”
Pierce says this is an important reason
to shop locally.
“The more we support these
businesses, the more we are supporting
economical, efficient power supplies
to our neighborhoods,” he says. “In
addition to our mom-and-pop stores,
larger businesses coming in support the
community by employing local people—
and that makes us all more successful.”
Since 1938, DEMCO has focused on
working with residential and commercial
developers to support their needs and
help shape the communities of its sevenparish region. As new commercial and
industrial cluster developments and new
business and residential members come
online, DEMCO welcomes them as new
members, and the cost-spread helps keep
Louisiana rates the lowest in the country.
“We are committed to providing
reliable service and affordable electric
rates to all our members,” Pierce says.
“We value this community, and appreciate
that new business and new development
translates into new jobs, a stronger local
economy and an improved quality of life
for our friends, families and neighbors.”

ABOVE PHOTOS: The Greens at Millerville, a new commercial retail development
off I-12 at Millerville Road.
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REACHING OUT TO OUR

VETERANS IN NEED

One in four Veterans lives in rural areas. Every day, we
strive to extend our reach, to make sure they have
access to the compassionate care and attention
they need—from advanced telehealth services to
community-based outpatient clinics. Because all
our Veterans deserve it, no matter where they are.
We believe it’s up to us to ensure they lead healthier,
happier lives.
Visit vacareers.va.gov to lend a hand.

Culotta Insurance & Investments
Serving Miss-Lou STATEWIDE Since 1992

1-844-AGENT4U

FIXED INDEXED ANNUITIES
MORE GAINS • NO LOSSES • SAFETY
Up to 10% IMMEDIATE INTEREST BONUS on Deposits
ROLLOVER CD OR 401K TODAY!

FINANCIAL FREEDOM

SAFE RETIREMENT SOLUTIONS, MEDICARE SUPPS, LONG-TERM CARE, MEDICAL & LIFE

